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1.1 NANNITUALIVIANE

1.1.1 d@aaqunisainnaziutniiusazduluwin

[

15A87U (obesity) Inidulsauszinnuilaifesinyinazgua tngesdniseuidislan (World
Health Organization: WHO) dalsiisiadusunisifadelsasiulasianisdeisuenfuieinnng
umiinfunnsgiunsediutudulsaiianils (1) manasinisidadelsadiunldnmsinduduanie

(body mass index: BMI) Fsinwanildainnisianimvdn (Alandu) msmediues (Wns) eniasaes

a

(FAlansu/uns?) lngdnmsiurualrneiananigluglngisending 25.0-29.9 Alansu/uns® 3a1dn13e

1%
Y]

UnuniAu (overweight) Lazunnamsoinau 30 Alansu/iuns? %’m%ﬁuiiﬂé”m (2) egnslsnniu

a 1 va

sermsounTelanuuziliusemaluLauiesuudinsedsadudananiefisnas Inediiaudig

n‘_’

meuihify 23.0-24.9 Alansu/uns? dadudiidamedwiiniu lusaeigiidsiinanemnndmie
windy 25 aggndnindulsadu (25.0-29.9 Alanfuiuns? Sadudaudud 1 uazunnda 30.0
Alanfw/iuns? Sadududud 2) 3) tagtuiimsldfedmanedunusilunisussdunnednin
AuwazlsadauludinuazTeguinndy @, 5) Seanusavsaduldlaemsussuiisumdainanied
Toldtunasiedstinamenasslussmeaiu 4 viowSeufieuiunusisdeinanismnsgu
Tusgiunud W inanvesesAniseudelandmsungueny 5-19 U (6) inaeivasanzyinaulsa
97U3E1IeUTENA (International Obesity Task Force: IOTF) (7) 3ainusivasaudauaulsafinsie
Uszimnaanigeiana (Centers for Disease Control: CDC) (8) 1udu aeslsfinny fidadnialunisldy
éf%ﬁmamaé’m%’umiﬂizLﬁumwﬁmﬁfﬂLﬁuLLaziﬁﬂé’auiuLﬁﬂLLazi’sﬁ;u \esnaduiiinanieens

XY 1 o o

wWasulumuene we Wouh warszuzn15iingd e (pubertal stage) (4, 5) dmsuussinalngly

Yaguudslufiinauidnsdsvduaniedmiuinuaziaguegataiay (9, 10) YIREA1NLUININLIY
UfRnmstestunazdnulsadauludin wa. 2557 wuzilldminaunasidiugdunisidade
winnagldivdananeglunmsdwunisadiuludnliindmunasivetesdnisewdelan (11) lay
Wi dfadunaniogeninAsisegiu (median) 1103 m3ewindu 1 i1 uideendn 2 ivese
\JeauunAsgu (standard deviation: SD) dadfinnavtniiniAu wagidnifiduiinaniegands

I @ | o [ | 1 = LY [ o/ [ v
AsEEINNINATIMMNTBINAY 2 Winvesrlesuuanasgudndndulsaei WWusu (12)

(%
[ Y

amgiminiiusazlsadiuiedutymludagiu lnewninlaneny 0-5 ¥ ilanguinin

Aunaglsadufinduann 32 drwuau Tl wa. 2533 Ju 41 dueulud we. 2559 (13) wavdulng



voufnduefeglulssmamaiamu Falidnsinsmuvesnnedidludnganitlusemanmun

1%
° v a

udfisfenay 30 Sniadinsmansaisauineny 0-5 U AflnnsiminiAuuaslsadmandiniu
Ju 70 &rupulud w.a. 2568 winlifiuinsmsdostuilammand uanand Basu (2010) (14) 14
pamsninnzivdniuiaglsadaludn Taglddoyanisdimaalddrenenisunng (Medical
Expenditure Panel Survey: MEPS) filiudoyasenined a.a. 2001-2002 uag 2004-2005 lutseine

ansgewsni wWalssaunisadriuianievenineiy 6-17 U MildsuwdaslundazUlneld

v oa

WUUd1a09 (model) Fauvauanidu 4 ngu laun ngui 1 Ae dvilulsanieund (Aeilulanienindd
Wesiwulnan 85) nquit 2 fie 1dgwian v vtinfiy (Medinanmenusiesigulngy 85 fatdsund

Woesiulnai 95) naud 3 fis anvimlnifutui 1 Griliamedisilesiulngn 95 fatdaundn

Wosiwulnan 99) uaznqudl 4 fie n1azuminiiutun 2 (Gedianensuiivasisulndn 99 Yuly)

[y

vsolsasdu wud Tuszninad a.a. 2004 99 2005 Sevaz 71 veumniiavtiinanisUnfazdamailsydl

2

1nanmeluseauund agelsAnudovas 34 vaamnniimiudsssan 1zt nAvaztasuLdusng

1% [ ' 1% [
o v a v A o v a Y

AanzthminAudun 2 nnelu 1 U Tuvaednidnnzdndniiuiu 71 1 Sevaz 22 2ediaiiny

5 v a o o ! a ¥ N < o v a o o = v
UmdniAudun 1 Wiy wazdesay 45 azdeulunnzdminifiudun 2 vielsagiuluszesioa
1 ¥ wenniliineny 6-9 Vildesiinniziwdniuinduiosas 5-14 nelu 5 U Juiwadludinduie

dmsululszinalng doyannisdrsiassavdszmanuindnlveduuldudulsadu

' ¥
a = ¥

Wudunnd lngarugnvadlsadiulufinergsening 6-12 U iuduaindosay 5.8 Tul w.e. 2538
Wusewaz 6.7 Tul w.e. 2544 (15) warAuYnlsndurouineyszning 6-14 U iiwainsesas 9.7
Tl wa. 2552 Wuseeag 13.9 Tul wa. 2557 (9) lngiannzianluannannumuasinugnves

amzsiminfiulersgeaalulszme wazdlofiaussninauanlulnwazuonuanAUIA AR

9 eNIUNFINNUMUATNUI Wnbunmautadinugnueanngiminfuvsediuuinninanied

Y

wenAmAUIaaseay 16.6 visllaesnisanwildinntnamunadidiugadunasiiunisitadelse
97U
1.1.2 awmguasnziuniiniunasdauluin

amzihminAusarsuluininnranedade (16-18) Tnwanusaudsléidu Jaseiiudoundas
1ail# (non-modifiable risk factor) Ltiu ﬂﬁﬁfaL?imﬁ’mﬁubmﬁiu (genetic risk factor) duduniy
AeunfivesBuusrinfiduiusiulsadiu uardedeiianunsandeuntasls (modifiable risk factor)
Faléun Yasuidussnungingsu (behavioral risk factors) 1y mssusemuemshadiin ns
Suusgnuomsluvaeginsviend (17) MsulsEmuATesiuiifisavanu (16, 17) naondu n1si

Aanssun1enie Msenseenmasneftesiiuly (16, 17, 19) wsnanil Jaduidsswnudinuuay



duwndeu (societal and environmental risk factors) U 518la Msidfeemsilingenugale
18 Mslayanemnsildfreguainmavsiirdiagdedia 9 nsEiEudnin aaenau MsauGte
wnud dodudndadenviliiinaudiuluin (20-22)

1.1.3 wansenunedasiunIrzimtiniiutazauludn

aztainidusaglsadnludnilfidnanznisusunsy AevgaelIvEUaUNaY
(obstructive sleep apnea: OSA) lsAnenseaniazde wu Lsalwannt (Blount disease) lspiinsegn
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Filusegefifeddnymeadn
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2.1 Inguseen

MsAnEdLdun1IsNUMUITSUNTsuag1ndusTuUIN oA NvINanTENUVR w1915 LA

a a a1

RoguAMNIeNIiAl LazUseansnaveansnsauaulawaneIsldfreaunmmalngvial de

¥ v o a

AzindniuAsasukazssiuianiy USunae1nisnusiae Usunundsaunusiae Tuidnnay

[
o 1

Fosu 918 3-18 U il A3 “omwnsilaifisieaunin” vianede nandnaemsninasanugain tuu
W1ea nIelaLAgugs (products high in energy, added fat, added sugar or sodium) lag814896

Jerunnuasnnsoundelan (43)

o/

2.2 s5U8uisIe

2.2.1 VUNBUNTAUAUITIAUNTTY

a

Anizf{IssAvAuTTINITULAzom SR TR fuRansEnUYeslawane v s liifdequamn
ymalnsrimitaznavesnasmsmuaulavanovnsilifreaunmnadnsiimiangudeyauiunea
31U 7 g1uteya lawn MEDLINE, EMBASE, Scopus, PsycINFO, Emerald Insight, CINAHL, k@
JSTOR $2uf9g Uty aseauUseine 97U 3 §Iutoya Lawn AGIToYAKAEAIINTTEULATN N
a010w3Tu53UUaN5150aY (HSRI Knowledge Bank) Augauiin1591989315a15kne (Thai-Journal
Citation Index Centre) uaz lAsan15iA3 0v 8 asaynlulssinelne (Thai Library Integrated
System: ThaiLis) fuiun1sdududeyalugiudoyadausBuigudeyasuiafounmieu ne. 2561

Tneiinsau PICO wagAAU (search terms) LEAYAINITIN 1

M15199 1 NF8U PICO wazmdudmsunIsAnemansenuuaslawana i snliffaguaInnig

InsviAduazyseansuavasunnsnisaluaulawmiamisilindeguninnisinsiiel

sunuy I8N ANAU*
Usew1n3 (population) Uszannsinuagiogueny 3-18 | child, children, childhood,
Ry adolescent, young, youth,
pupil, school age, teenager




sunuy pEGHERE AAL*

1175013 (intervention) -lawanemnsnldfseguain | ads, advertising,

MNSVAL advertisement

- 1IMINTAIVANNITIEWAN | AND

av 1
@7V7§W1N@m@qﬁﬂﬂqunﬂ TV, television

Tnsvie
AND
food, meal, diet
flSeuiieu (comparator) | - Lifilawanemnsnlidfse ldmuussUssudisu
guANVnalngviend
- luflsmsnisaaurunis

lawanasilifdegunin

NNVl
NAGNS (outcome) Adviiuaniy (BMI) 1u Body Mass Index, BMI
Py W1ridngdag obesity, obese, overweight,

Waswly msnszateveslausiu | weight change, fat
USinaumdanudiuslan distribution, energy intake,
ﬂ%mmmmaﬁﬁiﬂﬂ caloric intake, dietary intake,
food consumption

* Az IdsUTulaguAailvizauiuusiazguteya sigazideananslunianuIng 1
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1 v v v

fnsavuineunin luduneulsndIdedalienauidelagiansananiate (title) uazundnge
(abstract) nasantuAndenNTNUSAURTY (full text) uagldinainisAaldn (inclusion criteria)

[

LATLNNNNTARBBN (exclusion criteria) AI

LNANNITAALYN
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InsvadAguiunishiiuinsnsinuaanan

enuwadnsiiuimgn anugnvesnmzdminiiulsesiu YSuaemsivilaa Usuia

v

PAIUNUSLNA haLAstLIanY
MsAENwMSoLeNaNsINeITasARuLTY original study

nsAnwvsslenasiingadesdRuilunwsinguniolny
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LNUNNIARBBA

o UsgynshifianuiiaunAneatun1ssulseniue s wu food neophobia WWusu
o Anvmavainsginsiimiiieseghanedlaglissytanislavaneims
o msAnwmu ecological studies, book chapter, review Wag systematic review

=2 aM o U [
L4 ﬂﬂiﬂﬂHWWINNUWQDWNQUULWN

v

2.3 NN559UTMUAzFUATIZRTaYA

Y

vVa v v I [

NI ANEDNNUITENHIUNUINITAMTILE AMZEITETIVTINTBYAlUATS19
dunsievideya (data extraction table) MimunIuuazdunTendeyavesnuifenneiiunanseny
YodlawanamsiliAnagua MmN sviey wagknareuInsnIsrIvANlavu s lifdegunin

Malnsiiml SeazideamMsduaszideyalsenaunle ¢l

o Farfinus ANANm)
e Umihmsiny
® 1775713 (intervention) wagnguAIuAN (control)

® 1YALLIATBININTAIT WU UTEianvedlawean L’Jﬁ’]SLUﬂ'ﬁF"l’JUﬂiJ ISEDIRIGIRR:

a0

onsilifdeguain iy

o UszavvesUsEannsfiane

o Junulsznnslunguveaes

e Juudsznslungumiuay

® FEmsiananisdne Wy Usinaemny/mdsnuiiuilan safiunanies Wudy

o UszAnSnavewnsn1siiiald Wy mean difference (MD) vasnsiUasundassad
1ane MseuSunansustane s Wudu (35)

® Jaazuvreensiing

® JaauyFgIuTdAy

fiail mMaUssuifisuussAvsnavesnansidainnisiaradgnsildainnislfuiasniei
aulaFeuiisuiunguaiuay Faiauds (parameten) fiansnsathanldidieuifioussinaisansngs
1 1) wwsmsidnaiaduduluifaemns wu davdoliAslsadiu Judu dudsiléuansa
Wiguifisuszninsanengy 1dun An relative risk (RR) 1udu fegradu Ussrnsnguildsu

WnsNIsMuANlaYaNeINsignTINMAnlsAdIuteenIngulilasunIngn1sAIvANla v INNS
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ogedfedAmneadn (Hudu 2) iesnisiduaiiied ududeyasdadeiies (continuous data)
Wy A1 BMI shanln Wudu dudsilduansmanSeuiisusswinsaesngu Tdun A1 standardized
mean difference (SMD) faghatu Uszvnsnguiiglavanewmsiilifisequammisingsimiiing
inFunansuilaaemsunnniingui luldglawane il Adogunimmnsinsvimlog 198

Y [ a

WodAyyeadia 1Wudu (35)

v

2.4 N159ATITRYNA

Y

ANEKITLINNTIATIEMAR AN TunstiNnuNSANYIRUUBMmARRIRUUENATN1SAIUAY
(randomized controlled trial: RCT) 1nndn 1 MsAnwdulundnisianadnsluguuuuiiieniu uay

SNUNBTINTTUUIMN lE1LNsaYINS IS E A e Aunale
2.5 M5UsIUAMAINYDINUIY

lunisuszsdiununinvesnuideiiviundnseiideduiud wdunisfnwinuy RCT tu
AnueR I8l uuuUseidiy Cochrane Risk of Bias Tool (44) lngmnuerideuseiliunisAnwlusuuuy

Y

aARtay (low risk) eARNIA (high risk) Wsaladmiau (unclear)
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UNN 3
NANISNUNIUITTUNTIUDENNTUTZUUNYINUNANTZNUVDI ¥ 5T LaiAsD
FUNMNINTTIATLAZU s ENSNATINIATN1TAIUANTAEANDINTS

nliddaguaimnansindludnuasiegueiy 3-18 U
3.1 namsauAuunAsIgIudayanslunaziteUseme

NNSAVANUNANLIING UL alUAUTEIMANUNSAN YA e T4 Aell 1) grudeya

MEDLINE 91171 250 una1a 2) 31utesa EMBASE 91U 409 unAl1y 3) §1udeya Scopus

el Y

U3 345 UNANY 4) IUTBUA PsycINFO 313U 96 unadal 5) §1udeua Emerald Insight 91u3u

20 unANY 6) grudeua CINAHL $1u3u 108 unay Uag 7) §1udeua JSTOR 91U3U 256 UnAIY

3 Y
77 1Y [
Y CIZ (Y

FINUNUITENEY 1,484 UnANU NERINARUNAUNTINUIINTT 7 §rudeyreenadriaunaIy

F1UIU 842 UNAY M9l AR ITEFUAUUNAIILNILANIINALULUIVOE LT 81 T1UIU 2
UNAY VSIINAMLEITENUNIUIINTBLT DAL UNARY 0ila AT R N AR dmTun 58U

PnusAuatu (full-text assessment) 97U 85 UNAINY

ya o

wanIINt A ITuAUANUNAMIIINg Ty alulsEve taln AdetayakarAINgsTUY

Y

€ v

AUNIN amﬁ’u%%’mswmmmqw (HSRI Knowledge Bank) TAUNANNIIUIL 1 UNAIY AULNYU
N15971499915815k08 (Thai-Journal Citation Index Centre: TCI) loUNAINUTIUIU 8 UNAIY WAL
lasanTsinsevieviesayaluUsemalne (Thai Library Integrated System: Thailis) launaaudiuau

16 UNAIY WaRITEAAUNAMUAGI YA UNAIINTINAL 24 UNAIIY UATUAIINNUNIUTBLT B

WAZUNARNL DA LT UNAINUTANI LN NS ARLIN

nuuaMzdITElanUMLIATETmInaInnseunusAuaty AadenunAunnunIu
MUNATINSARLIILALINAINTSARBBN (inclusion and exclusion criteria) YililnaBUNAILTIUIY

(%)

12 yneuidiiuunuideifneenuazinnnan1sfneensgazdennagui 1

unauunasin s aunsadwundu 2 nau taun 1) nansgnuveinisiayan

asnlddsegunmmalnsimiludn uaz 2) Ussdnduavesuinsnisaiuaulavanemsiihifse

gunnslnsviemilugn
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Records identified through MEDLINE,
EMBASE, SCOPUS, PsycINFO,
Emerald Insight, CINAHL, JSTOR

Additional records identified through
HSRI Knowledge Bank, TCl, ThaiLis

(n=25)
(n=1,484)
Duplicates removed Duplicates removed
—» —»
(n=642) (n=1)
Y Y
Records after duplicates removed Records after duplicates removed
(n=842) (n=24)
Titles and abstracts Titles and abstracts
—»| screened, excluded —» screened, excluded
(n=759) (n=24)
Hand-searching
—>
(n=2) | Full-text articles assessed |

for eligibility (n=85)

Full-text articles excluded,
Not relevant population (n = 4)
Not relevant intervention (n = 15)
Not relevant outcome (n = 17)
Not relevant study design (n=5)
Non-English (n = 6)

Review (n = 10)

Y

Conference abstract (n = 7)
Editorial/Comment (n = 4)
Book chapter (n = 1)

Systematic review (n=4)

A 4

Studies included in
Impacts of unhealthy food adverts (n = 10)
Effectiveness of unhealthy food advert bans (n = 2)

JUT 1 uaunwgaasnIsnuIuIssanssuegradussuukaznsAndanunaNdmIuNansEny

vaslzwanamsildfdeguammalnsiiaduasssansnavasnasnisatuaulavanamnsilua

fagunINNIensTiA
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3.2 anwaeN2lUvaINIsANE

¥ a =

INNTAUAUTBUALNISANINHILLNUNNITAAINAINSUNITNUNIUITIUNTTURNANTENUVD

Y

(%
v

nslawanomsildfdeguaimmalnsimidimau 10 unany lnssuidevimuainis@nutlu
U5891n50719581319 5-14 U Tuusemaoaainsiaed1uiu 1 UnAu WANUIAITIUIY 2 UNAIY
MLEBTHAUATINAN 1 UNAIIN anTIYRIUIANTIIUIU 4 UNAIIY UagansFailsnIdnuIL 2 unady
Taoifun1sfnwiBanaaes (experimental study) $113u 10 UnAIL Fengumaassdie nslawan
9113 wagnguAIuANAe nMilevawdadusidlifeadostuemns wu veadu Falewnud seavi

wazn1shiillamean Wudu (15199 2)

wonand TnsANUT HILN A AR IFINUNINUMILISIIN SN USE A NS NaTe
wmsnseruaulavane s lifdegunimmisingied Tnenudsens 2 unanuvinnsAnuly
Useynsengsening 5-14 U ludsewmeeamsidediuay 1 unanuuaslulssmaansgaiasniiiuiy
1 unay wazvinsAnulaglduuudians lawn nsdnelaglduuuiiassneadamians
(mathematical simulation model) (45) wag Assessing Cost- Effectiveness in Obesity (ACE-

Obesity) (46) (15137 4)

3.3 NANIENUVBINISTIAYUIDINTN BUIARDFVNINNIINT VAL

bl

INAITNUNIUITIUNTTUNUNITANYY 10 UNAAIAURANTENUVBINTT YN TT
AragunImalngyial lagnsAnwnamuefnyinerfunansenuluwdiveslsunue /e s ud
uslaalinunsfinwneniuranseulusivesdsidinansuasnanssnuluwdveninings aaugn

YDINILUINUNLNUNS DD

3.3.1 NANSENUVDINISIABUIIMS hiffagun NN lnsnAdsaUSu1aInsnuslnm

9

AINAITNUNIUITTUNTIUANLTORUINANISANENTY 2 d2u Town N5 TaUSuIUng19un

v

USLNALaENTIAUSINADINT S18axBunfal

N5IAUSUIAUNAINUNUSTAA

NMInUMmITIANssteginduszuunudl Insfinwifiiiunaeidndenuay innadnsly
sUrasinamasnuinuilag Feinlumhievesilaunasidiuiu 4 unainu (47-50) uazinaglumiae

vosilagadiuan 1 unady (51) lneiliiies 2 Msfnwifiaunsatindnsesidsedunale (49, 50)

NNTUATIBAUUNUIT N3 luwa0 MmN lAregua Mg imiliuuTananisusine
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g svenanuaziesuldegreslded1Agn1eadf (mean difference [MD] = 220.59 kilocalories;

95%Cl: 175.39, 265.79) LagWU heterogeneity 5¥1#i19n13ANYT (17=95%, p<0.01) (gﬂﬁ' 2)

ftafin13@nw1mes Gilbert-Diamond uagam (2017) (48) uagn15@nw11ad Norman uaz
Ay (2018) (51) ladfinsssnudeyaresngunnasiuasnguaiuaudedifiomanisssning 2 naui
Tuvairfinisfinuues Anderson wazanig (2015) (47) wisUszanslunisdnwfunguiinumin
Unfuaznguiiniminfundediu Seldanslinseidsefnuiuiunsinudu lnenmsfnw
194 Gilbert-Diamond WazAniy (2017) (48) Wuin nguUszEInsiglavanemsianadenisuilaa
dindu (p=0.02) iaifisufungudseansfiglavanvesau uagns@nuIvas Anderson Lagany
(2015) (47) wui1 mIglaanewnsilifnguefulsemusainanimsiglawanilsitisaiu
911115 (p=0.20) dwsuingudenudn nsglaanemnsvinbiangudssuusenuenmsieeniingy

'
a

lawanitliifeatveamistunguumdnund uinisfudsemueimsiinanasatulungudmdnii

il
Y
A v | vL I 1 | | | AN v o w aa Ql'

#3993U (p=0.28) 919LINMULUNUAIINLANG DY NUUYANAYNNEFDA (115199 3)

Food ads Comparator Weight Weight

Study Total Mean SD Total Mean sD Mean Difference MD 95%-Cl (fixed) (random)
1 Halford et al (2007) 93 667.10 2727000 93 559.30 196.0000 — : 107.80 [39.55,176.05] 43.9% 49.7%
2 Halford et al (2008) 59 604.60 202.8000 59 29590 121.5000 i — 308.70 [248.38,369.02] 56.1% 50.3%
Fixed effect model 152 152 <'> 220.59 [175.39; 265.79] 100.0% -
Random effects model —=——"T"===208.91 [12.04; 405.78] - 100.0%

T 1 T 1 T 1
-300 100 0 100200 300

Heterogeneity: I~ = 95%, = 19100.4091, p < 0.01

sUN 2 N155UUsENUIMsNYRTIUULeRlakAaasRa 5 UITIINN1SAIAYMIBINNSNbRRAD

v Y

AUATNWNI9INSiAL

q

N1539UsUNUR SNV AR

MNMIUmMsIUnsINesaduszuunuindnsnufiiunasidadonuas fanadnsly
sUvesUinmemsivilaalumitevesniudiuiu 4 unanu (52-55) wagdimaemsiuilaaly
WINBUeIeaUTI UL 1 UnAM (56) WATiiles 3 unAanw (52, 53, 55) fi@nunsatuniasizideen
1Al BerannFieeinud Maglavanensillifdeguamidinuinanisuslnaemislaedng
HlodAyneadia (MD = 3.78 grams; 95%Cl: 1.31, 6.24) waglinu heterogeneity 5¥1®I19N15ANET
(2=0%, p=0.56) (3Ufl 3) visil AuzdifuldusuAuiinaommsivilaelumhonsuiiiiutuainnisg
Tawan 1 wifl Welvaunsoliesiidsefinudmsuns@nuiisenunansdnuaadiu dmsy
N5AN¥IYRY Halford wagany (2004) (54) wuin ngadinfiglamanemssulssymuemsinnnia

nauiniiglawanililyomisegisiveddyn1eadf (p<0.001) vas@in1sAnw1ves Gorn waz
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Goldberg (1980) (56) wui1 AnadsUsIIaMssuUsEnuleansuvaunniiguazlinlavanlesnsuly

1 1 = o o aa d'
LANANNBE NUUYFIAYNNFAR (AN519 3)

Food ads Comparator Weight Weight
Study Total Mean SD Total Mean sD Mean Difference MD 95%-Cl (fixed) (random)
1 Harris et al (2009) 59 1425 90000 59 985 57000 — 440 [168; 7.12] 82.4% 82.4%
2 Boyland et al (2013) 441 30.80 186000 39 38.90 22.8000 090 [-824;1004] 73% 7.3%
3 Anschutz et al (2009) 63 16.30 226000 57 15.50 20.4500 0.80 [690; 850] 10.3% 10.3%
Fixed effect model 163 155 —_— 3.78 [1.31; 6.24] 100.0% -
Random effects model | | {—‘:lb | 3.78 [1.31; 6.24] - 100.0%

Heterogeneity: = 0%, = 0,p =056

l:l o/ n' lg 1 o/ 1 ) d‘ e
JUN 3 mMsfudszmusmsiiaduluniieniude 1 uiannsglavanevsilidanagunin

MansnaY
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3.3.2 UszAnSuavaanninsaluaulavanaimsilifnaguainninsia

a

INNINUNIUITIUNITUEE 1 TUTTUUTIUTZEVENATEIUINTNITAIUANNITIA BN
lLifdeguarmmalnssimllinunsfnwnasnsauaulasane s bifdeguaimmialnssiesd
Tnenss usdinis@nwiiilduvudiassdiua 2 unaaw ldun 1) M3fnwives Veerman wazani
(2009) (45) vinsAnwlaglduuudnasamnisadinaanslun1MUIEHATININTNITAIUAN YN
ownsftlaifdeguammnsimifiosietulueuan ddlduansfnvmanssnuresnislavaneims
Alifroavnmnialnsimilag Powell uazany (2013) (57) lukuudiass wuin msviulaman
psdwmavilvinviiuianisanas 0.38 Alansu/uns? Wisuisudunisdlavanlutagiu 2)
NSANYIUDY Haby wazatly (2006) (46) vinnsAnwlagld Assessing Cost-Effectiveness in Obesity
(ACE-Obesity) winUsziliuUszaninavesnisanlasaneimssanan o ¥ uazinde Tuusuna
flgs nsnwidldihdeyanansenuvosnislavanemisitlifdeguainmislnsvieives Gom uag
Golberg (1982) (58) wldlumsusziiu Fsanmsfinenuin wasmssanandwarilisaiduaanie

anas 0.17 Alansu/wns? (15197 4)
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Period of Sample Intervention group | Comparison group
Reference Setting Design
study (N) (N) (N)

Anderson | N/R Canada Children aged | A within-subject and 30-min after drink 30-min after drink

et al, 2015 9-14 years (27 | counterbalanced design, intake, children intake, children

(47) boys, 23 girls) | children were randomly watched 8 minutes watched 8 minutes
assigned to experimental food ads (four 2-min | non-food ads (four 2-
sessions including slucose intervals) within an min intervals) within
drink with food ads, glucose episode of 30-min an episode of 30-min
drink with non-food ads, cartoon (n=50) cartoon (n=50)
noncaloric drink with food ads,
and noncaloric drink with non-
food ads.

Anschutz | November | Netherlands | Children aged | Children were randomly 3 food ads 5 neutral ads (e.g. toy

et al, 2009 | 2007- 8-12 years (56 | assigned to watch a movie clip | (approximately 2 promotion or video

(52) February boys, 64 girls) | which was interrupted by mins) with 2 neutral | games) after a movie

2008

either food ads or neutral ads.

ads (e.g. toy

promotion or video

at 5 and 12 mins

(n=57)
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Period of Sample Intervention group | Comparison group
Reference Setting Design
study (N) (N) (N)
games) after a movie
at 5 and 12 mins
(n=63)
Boyland 2005-2008 | UK Children aged | Children were assigned to view | One 45-second food | One 45-second toy
et al, 2013 8-11 years (90 | commercials within a cartoon. | ads within a 20-min ads within a 20-min
(53) boys, 91 girls) | After viewing, all children were | cartoon (i) branded cartoon (n=39)
offered two bowls of potato and endorsed
chip, one bowl labelled commercial (n=51), (i)
potato chip brand, another other food
labelled supermarket brand. commercial (n=41)
Gilbert- July 2013- | US Children aged | Children were randomised to 7.7-min food ads and | 7.7-min toy ads and
Diamond | February 9-10 years (84 | watch a TV show with 3.1-min neutral ads 3.1-min neutral ads
etal, 2017 | 2015 boys, 88 girls) | food/toy ads along with within a 34-min TV within a 34-min TV
(48) neutral ads and were offered | show (n=86) show (n=86)

gummy candy, cookies,

chocolate, and cheese puffs.

20




Period of Sample Intervention group | Comparison group
Reference Setting Design
study (N) (N) (N)
Gorn and | N/R Canada Children aged | Children were randomly 30-min cartoon with 30-min cartoon
Goldberg, 8-10 years assigned to watch ice cream 30-sec ads (i) one ice | without ads (n=40)
1980 (56) (151 boys) ads in different levels cream ad (n=21) (i) 3
embedded in a cartoon. same ice cream ads

(n=33) (iii) 3 different

ice cream ads (n=20)

(iv) 5 same ice cream

ads (n=19) (v) 5

different ice cream

ads (n=18)
Halford et | N/R UK Children aged | A within-subject and After 10-min cartoon, | After 10-min cartoon,
al, 2004 9-11 years (18 | counterbalanced design, 8 food ads presented | 8 nonfood ads
(54) boys, 24 girls) | children were randomly (no time reported) presented (no time

assigned to an experimental
group of either a cartoon with

food ads or non-food ads.

(n=42)

reported) (n=42)
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Period of Sample Intervention group | Comparison group
Reference tud Setting Design
study (N) (N) (N)
Halford et | N/R UK Children aged | A within-subject and After 10-min cartoon, | After 10-min cartoon,
al, 2007 5 years - 8 counterbalanced design, 10 food ads 10 non-food ads
(49) years (39 children were randomly presented presented
boys, 54 girls) | assigned to an experimental (no time reported) (no time stated)
group of either a cartoon with (h=93) (h=93)
food ads or non-food ads.
Halford et | N/R UK Children aged | A within-subject and After 10-min cartoon, | After 10-min cartoon,
al, 2008 9 years - 11 counterbalanced design, 10 food ads 10 toy ads presented
(50) years (32 children were randomly presented (30-sec/ad) (N=59)
boys, 27 girls) | assigned to an experimental (30-sec/ad) (n=59)
group of either a cartoon with
food ads or toy ads.
Harris et N/R us Children aged | Children were randomly 4 30-sec food ads 4 games and
al, 2009 7-11 years (62 | assigned to watch a cartoon within a 14-min entertainment
(55) boys, 56 girls) | including either food ads or cartoon (n=59) products ads within a

other ads, and children were

14-min cartoon (n=59)
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assigned to experimental
conditions between food ads

and non-food ads.

sec/ad) (n=76)

Period of Sample Intervention group | Comparison group
Reference tud Setting Design
study (N) (N) (N)
offering a snack during
watching.
Norman et | April 2016 - | Australia Children aged | A within-subject, crossover, 10-min TV cartoon 10-min TV cartoon
al, 2018 January 7-12 years (76 | counterbalanced design, with 10 food ads with 10 non-food ads
(51) 2017 boys, 78 girls) | children were randomly (approximately 30- (approximately 30-

sec/ad) (n=76)

TV: television, ad: advertisement, min: minute, sec: second, N/R: not reported

23




M19197 3 HANITANYIVIUNAMUNHIUNATINTAAEINTUNITNUNIUKANTENUYRINTS lR B sTLUAsguA W eInsviAY

Study

Outcome of interest (unit)

Main Results

Energy intake values

Anderson et al,

2015 (47)

Energy intake of ad libitum

pizza (kcal)

Food advertisements during a TV program
affected a higher food consumption in

only overweight/obese girls and enhanced

caloric compensation in boys after glucose

drink.

Boys
Normal weight:

« Non-food ads exposure:

Noncaloric drink group = 950+79 kcal
Glucose drink group = 782+67 kcal

« Food ads exposure:

Noncaloric drink group = 1010+64 kcal
Glucose drink group = 728+52 kcal
Overweight/Obese:

« Non-food ads exposure:

Noncaloric drink group = 1094+103 kcal
Glucose drink group = 970+94 kcal

« Food ads exposure:

24




Study

Outcome of interest (unit)

Main Results

Energy intake values

Noncaloric drink group = 1184+90 kcal
Glucose drink group = 957491 kcal
Girls
Normal weight:

« Non-food ads exposure:

Noncaloric drink group = 696+41 kcal
Glucose drink group = 617+17 kcal

 Food ads exposure:

Noncaloric drink group = 670+42 kcal
Glucose drink group = 594+47 kcal
Overweight/Obese:

« Non-food ads exposure:

Noncaloric drink group = 798+59 kcal

Glucose drink group = 619+66 kcal
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Study

Outcome of interest (unit)

Main Results

Energy intake values

 Food ads exposure:

Noncaloric drink group = 852+85 kcal
Glucose drink group = 690+77 kcal

Data source: article

Anschutz et al,

2009 (52)

Amount of ad libitum
chocolate-coated peanut
intake (g); and BMI change
(kg/m?)

Food intake in boys was higher in food ads
condition than neutral ads condition,
whereas food intake in girls was slightly
lower in food ads condition than neutral

ads condition.

Amount of chocolate-coated peanut

intake:

Food ads group = 32.6+45.2 ¢
Neutral ads group = 31.0+40.9 ¢
(p=0.841)

Data source: article

Boyland et al,

2013 (53)

Mean intake of ad libitum

potato chips (g)

Food ads with endorsement increased
potato chips intake compared to other

food and non-food ads.

Branded and endorsed food ads =
52.5+20.1 g
Food ads = 39.8+18.6 ¢

Non-food ads = 38.9+22.8 ¢
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Study

Outcome of interest (unit)

Main Results

Energy intake values

Data source: Boyland et al, 2016 (35)

Gilbert-Diamond

et al, 2017 (48)

Energy intake of gummy
candy, cookies, chocolate,

and cheese puffs (kcal)

Children who watched a TV show with

food ads had higher energy intake than

those watched a TV with neutral ads.

Children exposed to food adverts consumed,
on average, 0.044 additional kcal of gummy
candy than children exposed to toy adverts
(p=0.02). This paper did not report amount of
energy intake between food ads and neutral

ads groups.

Data source: article

Gorn and
Goldberg, 1980
(56)

Amount of ad libitum ice

cream intake (0z)

Repetitions of ice cream ads annoyed the

children and may reflected consumption

behaviour.

One ad: mean intake = 6.64 oz

Three repetitions: mean intake = 6.26 oz
Five repetitions: mean intake = 5.93 oz
Control: mean intake = 6.69 oz

(p<0.10)

Data source: article
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Study

Outcome of interest (unit)

Main Results

Energy intake values

Halford et al,

2004 (54)

Amount of ad libitum intake
of crackers, jelly sweet,
chocolate, and butter puffs

(9)

Children who exposed to food ads ate
more than children who exposed to non-

food ads.

Food ads exposure = 109.9+32.1 ¢
Non-food ads exposure = 95.5+28.8 ¢

Dara source: Boyland et al, 2016 (35)

Halford et al,

2007 (49)

Energy intake of ad libitum
crackers, jelly sweet,
chocolate, crisps, and grapes

(kcal)

Total energy intake was higher among
children who exposed to food ads than

non-food ads.

Food ads exposure = 667.1+272.7 kcal
Non-food ads exposure = 559.3+196.0 kcal

Data source: Boyland et al, 2016 (35)

Halford et al,

2008 (50)

Energy intake of ad libitum
crackers, jelly sweet,
chocolate, crisps, and grapes

(kcal)

Total energy intake was higher among
children who exposed to food ads than

toy ads.

Food ads exposure = 604.6+202.8
Toy ads exposure = 295.9+121.5

Data source: Boyland et al, 2016 (35)

Harris et al, 2009

(55)

Amount of ad libitum cracker

intake (g)

Children who watched a cartoon
contained food ads ate crackers more
than children who watched a cartoon with

non-food ads.

Food ads group = 28.5+18.0 ¢
Non-food ads group = 19.7+11.4 ¢

(p=0.01)
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Study

Outcome of interest (unit)

Main Results

Energy intake values

Data source: Boyland et al, 2016 (35)

Norman et al,

2018 (51)

Energy intake of ad libitum
snacks and lunch (difference

in mean of kJ)

Energy intake was similar among children

watched food or non-food ads.

Mean difference between exposure to food

and non-food ads:
Snack intake = 19 kJ (95% Cl: -85, -125)
Lunch intake = 89 kJ (95% Cl: -5, -183)

Daily additional intake = 108 kJ (95% Cl: -30, -

246)
(p>0.05)

Data source: article

TV: television, ad: advertisement, kcal: kilocalorie, g: gram, kJ: kilojoule, oz: ounce
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14 years (n=2.4

million)

and drinks

kg/m?

Study Population Type of study Intervention Comparator Results Source of
effectiveness
information
Veerman et al, | US children aged | Mathematical Reduce the exposure to | Do nothing Mean BMI = -0.38 Powel et al, 2013
2009 (45) 6-12 years simulation model | zero from 80.5 kg/m? (57)
(NHANES 2003- minute/week
2004)
Haby et al, Australian ACE-Obesity Reduction of TV ads of | Do nothing Median BMI = -0.17 | Gorn and
2006 (46) children aged 5- high fat, high sugar food (95% Ul: 0.05, 0.33) | Golberg, 1982

(58)

NHANES: National Health and Nutrition Examination Survey, ACE-Obesity: Assessing Cost-Effectiveness in Obesity, ads: advertisement, TV:

television, BMI: body mass index; Ul: uncertainty interval
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3.4 M5USLIUAMATNYDINTANE

nan1sUsEIuAANYBINSANY TN TIAT RNy uandlugUR 4 Tnewudn msdnw
drulvgidond (bias) Hoslumdersluil random sequence generation, allocation concealment,
incomplete outcome uag selective report lngnuan1s@nwduluglaseaussideuisnisdy
LAgNTLUINGLNINAARITALIUAADAIUT I8N UNANS AN WA LaNAgITIfvualY Tumensadia
msfnwawlngfendunnluimdeiieafiu blinding of participants and researchers wag blinding
of outcome measurement LilpsanlifinsunTauasnsfildlunsvaaesseninansinuinazns
Sonadng wonaniiisiuan 1 unanuldldesuiensmsiuioufiovededmauisieniunly

P98 other bias

Anschutz et al (2009) Lowrisk Low risk Lowrisk Highrisk Low risk Low risk Low risk
Boyland et al (2013) Low risk Lowrisk High risk Highrisk Low risk Low risk Low risk
Halford et al (2007) Low risk Low risk Highrisk Highrisk Unclear Low risk High risk
Halford et al (2008) Low risk Low risk Highrisk Highrisk Unclear Lowrisk Low risk

Harris et al (2009) Low risk Low risk Unclear Highrisk Unclear Lowrisk Low risk
X 2 X
S & & & N & &
& N ® N N\ O
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uni 4

1
= Y

ANSNUNIWITIUNTTUBEIUTUTZUUNEINUNTUTLTUANAUAMIATEgAEATUDY

wnsn1sarualavnaslifdegun e insimiluanuasdesueiy 3-18 U

4.1 Ingusesa

W ONUNINITIUNTINRE 10T UTTUUYRININTNITAIVANNIS LB M 5T i Ad agun N

(effect of food advertisement ban) Iuﬁmmmﬁummqmwgmam% (economic evaluation)

4.2 55 08UASN15ANYN

nsaned LunsMuMuIssainssuegausyuy feUsenaumedunausine Uil

4.2.1 Yunaulunsiududaya

N1SNUNIUITTUNTSUDY 1D UTLUUTVINNITAUAUITIUNTTULALLONATTN LA 82999310

Ty AUINIIA F1UIU 7 grudeya Lawn MEDLINE, EMBASE, Scopus, PsycINFO, Emerald

[V %

Insight, CINAHL wag JSTOR saufiegiutayaseauyseine 311U 3 giudeya lawn Adsdoyauay

Y

& 1%

ANUFTLUUEVNN @n1TUATYILUUAS15UAY (HSRI Knowledge Bank) giudeyarudaviinisensda

Y

Myansing (TA) uavguteyalasinisiasedieviosayalulssmalne (Thailis) uenanil AngrIde
A v A v v v Yy v v v a =
dumnssunssulazianasiinevedlagldgiuteyatnsiunasgiudeyaniunisusadunalulad

NNITUNNY (Health Technology Assessment Database) L#tiA NIHR Centre for Reviews and

[ v =

Dissemination (CRD) kag The Cochrane Library A un158 UAUT oL alUg1UT 0L an Jus L3 Uil

Y 9 Y

Fudeyaauiianounsng1nu w.a. 2561 lagidingau PICO uagfAu (search terms) UansRen13199 5
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M19199 5 NF8U PICO wazAAUdIniUNITUTEUANANAIMILATEIAAATYAIUIATNITAIUAL

Tawaunamnsnlinfsgauntwn1ansvald

9

sduuu
U

S18aL98n

¥

ANAU*

Usea1ns (population)

UsznnsengiinuazJegueny
3-18 U

child, children, childhood,
adolescent, young, youth,

pupil, school age, teenager

1719150195 (intervention)

- lawane i sildfregunin

MNTVIAU

- WINTMIAIUANNT LY
91NN AR DFUN NG

gl

ads, advertising,

advertisement
AND

TV, television
AND

food, meal, diet

AUSeuLieu (comparator)

- luflswaunensnlaudse

guanvnalngviend

- lifliesmsaauaunis

lawanemslianegunmn

MNTVIAU

TaifruasiUseuieu

[y

NAaNS (outcome)

ARNLIaN1 (BMI) W1nine

YSUunasauniusLlae

USuauemsnusiae o974

YIRTLNLAU

Body Mass Index, BMI
obesity, obese, overweight,
weight change, fat
distribution, energy intake,
caloric intake, dietary intake,

food consumption

sURUUNSAN® (study

design)

NFUTEUANUANAIMNI

\ATgANENS

cost, cost analysis,
economic evaluation, cost-
benefit analysis, cost-
effectiveness analysis, cost-

utility analysis

* Az IdeUTulUdsuAmAllrimnsauiuusarguteya TeasidealanslunianLIng 2
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4.2.2 N1SAALABNUNAULAZLINAITNLNYIVD

N15AALE INUNAMUTUAIUVDINITNUNIUITTUNTTURE 1L TussUUAgIAUNTUSZI AL
AUATMNALATHFANEAASVRININTNTAIVANLIYIND WA LARavn malnsvirdldnsyuIuni sy
NsARLABNUNAMULAZLENANSTNEITaRAgnUTuNTNnUNIUIsTUNSSURg e duszuuTuun 2 T

[

TgnueinisanLn (inclusion criteria) wazsnaaN15Anaan (exclusion criteria) ¢4l
LNNNITAALTN

o msfnwlulserinsonysening 3-18 U

o msUszifluAnuAuAATYEAanTUaIIRTNNIAUAL LA LiFHagUAWTINg
Insvia

o nsAnwvielenasiieadesifiuiidu original study

e nisfnuSalenansiiisdesifiuiidunusngundelne

o nisAnwiinisszywadnsidu ICER Cost per Health Adjusted Life Years (HALYs) gained,

Cost per Disability- Adjusted Life-Years (DALYs) saved, Cost per life year gained, Cost
per Quality-adjusted life year gained, Cost per BMI reduction, Cost per weight reduction

LNUNNISANDDN

o UsgynsilanuiiaunAneatun1ssulseniueImis wu food neophobia Wusu
o Anwmaveinisginsvirtilagliszydnislavaneinis

=2 aM o U <
L4 ﬂﬂiﬂﬂHWWINQJUVIQJWNQUUL@N

aa

o Ffuidunwduuenainmwsinge wag nwlny

4.3 MITIVTULaTALATIEdeYa

'
Ya o v Y a a [

A ITeNMUINTIduATwideyadindunuideineadunisussiiuanud uainig

WTugANanTUaNInTNIsAIUANlavNe ST liAdeguAMmensiad sieavideansdunsien

9

v

Toyausznoume fail

o Foriwus QAT

° Yiivnsine

° WSV AN

° $29918904UsEINTARANY)
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o SULUUUBINSANIAUAUAL AN IUATYFAIERS

o yamoaillunsfin

o nseunMltlunsAn

° nmsUsuanAEu

o Uszansuaildluuuudians uazunasinnvestoya
o MAFBNVBINTANY

o Wnsianan1sAne 1w QALYs DALYs 1lusiu

o ToagUrainIsAnwm

o ToauyRgruiddry

4.4 M3Uszyugiiduladiudainensiadaunan1smunIulssunssukassusdatauanuzdmsy

Y

nsaLILUUIIaeslun1sUsTivANuduAmILATEgAEnYasnIsAduAN g v M ST lAde

guamludsenalng

TR a A

A IT8TnUTEYU eI Az lduladiudenineitasiiansiaaounan1snuniu

Y Y v

155UNITUBEINTUTLUUTIUTISUN AU DLAUBWUL LR LAY FINSUNISHAIUILUUI A luN1SA NN

Usziflumnuduaivesnasnismuaulasanemsilifneguainnisnsvimiludnd msulssine

= Y ¥

Ingluszezdoly MafndangidnindseguldisnisAndeniuuianiziangas (purposive sampling)

Y

1%
P

TagdinaanisAnLaan Aail

o dinmumilouns guims swdsdnivnnsasisuguitiduieadestuszuy
quam

o Aidenadedununmhsnuiiieidesiuguamiin

o Aidenapdedinumbenuiiieadestunisussidiuenuduamaasugmans
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unil 5

HaN1sNUNIUITIUNsINagalussuungaiun1sUszliunnufuanisAsegeans
V29103N15AUANTA AN TN LLAR g UM NN N SIIAY

Tudnuazdzgueny 3-18 U
5.1 wan1sduAuuNANIINgudayanslunazisUszme

nn1sAuAuUnAngudeyaluinssmanunsfnefiisados e 1) prudeya
MEDLINE 97131 9 unady 2) §1udeya EMBASE 97u3u 50 unaiy 3) gaudeya Scopus 91u3u
36 UnA1Y 4) §IUTeya PsycNFO 911U 2 unAdu 5) §1udesa Emerald Insight 971U 3
A 6) 31udeya CINAHL §1u3u 3 unAdu 7) g1udesa JSTOR 91uu 72 unaniu 8) j1udeya

Cochrane library 977U 7 UnAY tag 9) gﬂu%’ayja CRD Database (DARE, NHSEED, HTA) 37u7u

[ % Y
av o [ o

2 UnANY SIUNUATENIEY 184 UNANA MMENFRINFARINWITENG AN 9 gruteyasanuad

A o o

PADIUITNUININUNIU U 168 UNAINL MAIINNUNIUINNTDLI DAL UNANEDLAILIIUITY

o—

ANIULNUNAATN 31U 32 UNAINY

' v
va o ) QA v v v

waNANT AEKITENUUNANNTIAEIToIINguToyalulTewme A3l adsdoyatarAI1N3

Y

JEUUaUNIN a1 duATesEuUaIsn s (HSRI Knowledge Bank) laumadiudnuiu 1 unaiy aug
i91in15919899158151n8 (Thai-Journal Citation Index Centre: TCI) launaa1ud1uIu 8 unAY
wazlasinisiasevieiesayatulsemelng (Thai Library Integrated System: Thailis) launaany
$1u9U 16 UnAN TINTeAY 25 UnAl vasInaneAednuneufit fumEounausuau 24

UNANY LaZLDNUNIUT DT DIaTUNAREaWAY TS UNAIUAENUNUANITARLEN

Ly

waeNiL angIdelanuniunuideimuefiiunaadadiannseuinusiuaty wag
o dl U

PUITUITEINUIUL 2 UNAMUARIULN N AR AL IASUAALADNUININUNIY FIUIUINUITLTIAR

PONLALLVANATIANNUITYRNAIFUN 5
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Records identified through MEDLIME, EMBASE,
5COPUS, PsycINFO, Emerald Insight, CINAHL,
JSTOR, Cochrane library, CRD Database

Additional records identified through
JHSR, TCI, Thailis

(= 25)
n = 184)
.| Duplicates removed .| Duplicates removed
{n=168) n =1)
L 4 L
Records after duplicates Records after duplicates
rermoved (n = 168) removed (n = 24)

o Titles and abstracts o Titles and abstracts

screened, excluded screened, excluded
(n=136) (n = 24)

Full-text articles assessed
for eligibility
in=32)

L
I

Full-text articles excluded,
Mot relevant population (n = 5)
Mot relevant intervention (n = 18)
Mot relevant outcome (n = 7)

L4

Studies included
n=2

JUT 5 ukuaIwuanIn1sunIwIsIanssuagradussuvuaznisdnidanunaiudiniunig

UsziiuauAuAIMaATEgAansvaINInsnIsaduANlasanamnsiliAdaguawnalnsviau
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5.2 anwaeNlUUBINISANE

INHANITNUNILITIUNSTUREN AT UTEUUNUIN nsAnEha 2 nsAnenihdunsuseiiiu
AmuduAesnnssmuaulavanensilifdeguanmslnsimiudin lnediseazBoauanads
AN3197 6 FamsAnwRsIuTInIEduns AN WewnsTud w.a. 2552 (a.d. 2009) (59) Tnedu
NATefvinsAnunlud we. 2544 (6. 2001) wazdn 1 unaradunis@nufwewnslud w.e,

2561 (A.A. 2018) (60) ¥1n15ANWILWY w.A. 2553 (A.A. 2010) IneyinnisAneniudseinaooainsiagn

[

2 NP dnTUTITazLDnDY ¢ Al

5.2.1 Usznnsianen

Uszrnsildlunisfinwnduinuazfegueny 5-15 ¥ lnan1s@nyives Magnus wasams

(2009) (59) finguuszwnsiiaula Ao Wnuaziagueny 514 T daun13@nw1ves Brown uazAu

(2018) (60) finguuszrnsiiandla Ao WinuagTogueny 515 U
5.2.2 UWUUYBINITANEN

n1sAnevie 2 unanudunisimsizilaglduuudiass (model) muasygaans loun
LUUT1803u15 A0 (Markov model) wazidunis@nwinuuduyuessausslevid (Cost-Utility

Analysis: CUA)

5.2.3 YUNDIVIINITANYI

AsAnYITa 2 UnANUlNL0URINTANYY A YuNDWNadIAY (societal perspective)

5.2.4 N9ULIA1

nsAnwvie 2 unanaldnseunanrseunquaaendn (life time)

5.2.5 ans1UTuan

nsfnwia 2 unennalEshsusuanrisiunuiasadndionanintuluowandesnian
Jeway 3 sial

5.2.6 N3IANANITANEN

N15ANYIVY Magnus UagaAnie (2009) (59) Sreurasnsnsaun nanayngluguiuy Cost
per Disability-Adjusted Life-Years (DALYs) saved @un13finu1vad Brown kazane (2018) (60)

msmumaé’ws‘maajﬁumwiugﬂLLUU Cost per Health Adjusted Life Years (HALYs) gained
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M19197 6 ANWAUENUFIUVNUIIBIRUNAUNAALE

Author Magnus et al, 2009 (59) Brown et al, 2018 (60)

Objective To model the health benefits and | To estimate the cost-
cost-effectiveness of banning TV effectiveness of legislation to
advertisements in Australia for restrict TV advertising related to

energy-dense, nutrient-poor food | high in fat, sugar and salt (HFSS)
and beverages during children’s until 9.30 pm

peak viewing times

Year of study 2001 2010
Study settings Australia Australia
Age of study’s 5 - 14 years 5 - 15 years

participants

EE type Cost utility analysis (Markov Cost utility analysis (Markov
model) model)

Perspective Societal Societal

Time horizon Life time Life time

Discounting annual rate of 3% annual rate of 3%

Outcome 1) ICER per BMI units saved Cost per HALYs

measurement | 2) ICER per DALY

ICER: Incremental cost- effectiveness ration; DALYs: Disability- adjusted life- years; QALYs:

Quality-adjusted life-years

5.3 wnsnsaduAulavmsneinsialuasdegaduusinudseansua
5.3.1 1ININTI5AIVAN LA BN TNINSIIAY

dmsunnsnsmuaulayuIeINMSTAtnNUI N15ANIT0Y Magnus Uagay (2009)
(59) Anwamsnizeuaulavanosidluduuaziaagansindmi Tnon1sniunsleawanly
Psnafififinginsimiainiian ndnie wnsnsdifunsvenededidunisiulasanems
UszLnnilingaaugausinaamalaguinisan (energy-dense, nutrient-poor: EDNP) @4lgiin1ssey
Tuanasgilnsimidmsudiniifiediiu (children’s television standard) Taglums@nwdifmualvd

Y

nsulavanemsUszinvlindsugadanamialasuinisamiansiadlugiwiaindiing
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Ingvirdgege lnganiainislawanas 1 89 2 Faluslutiady wazanduiusin 5 Tilasluiananedu

a )

fadu (@avainislavangegasiy 2,100 49119) Ml wesmsiiugruiidudidisuiiisu (base

[ %
Y

case) fia MITAnaliinslawa i 5 wiiluudazAswiann 9 30 W9 SIUNIEY 5 FIluwsie
FUaAluranaIfieanaInIadmsuLin Sau99NsINNSTasuduIIuIY 2.5 Falussaduniily

1 d‘ ) [ < 1 v a .
FIWINNDDNBINAAINIULANNBUIBLIBY (preschool children)

n1sAnwlag Brown wagamg (2018) (60) sryindagdulsesinaseansideidnisAiiviu
srenslawaansimd wiadu 2 Useinn A Uselan P program @eudnefe s18nsivangas

dmsuidinnewiaiseu aunsaviinislavannensimilaluiudunsiegns dausian 7.00-16.30 w.

wazUsean C program Favanede snensiuingandmsuaniodu o flldidnneueSey sl

2
& o 1

frueiiaInaunsavinnstawaniensiad Wy 3 929 Ao 9299 1 Twludunsneeng dausiian

q

[
& o 1

7.00-8.00 1. 4339 2 Tududunstianns Aausiaan 16.00-20.30 u. wagda99 3 luTwans e1ving uag
Tungalsaseu (school holidays) AgALIAT 7.00-20.30 w. Tneduautaainislavaiavunsaslyl
\Aiu 5 wivisienn 30 Wil wazsauuadlaiiiu 260 Falussel dmsunninis (intervention) filtfe

unstasanemsilifneguainuazinioshunainsiailugig Free-To-Air (FTA) dwsuifinen

Qe

Y

AN 16 U (13 P waz C programs) wazvesiarlulifinislawanaiisauiianal 21.30 . v1sil 67
Wisugunld Ae inainudanIMumiy Na1Ae ANNNYMUNEUBIUTHNABDANIIA MUUALTENTG

nunslayaneamsiedianizngy P program ity

5.3.2 Yayafuusauuseansua

Tayan1uUsyanInaLaztoyasfuUs (parameters) 1N13ANIVBY Magnus Lagaay (2009)

(59) Ynanld Ao nsussliunviiuianie Tnefiarsanusuiunisuslnane1ms (food consumption)
& & a v = Sy a v a YR A .

Pndusvandunisiviguilasvesnviiianiey n1sfnuilensdadeyaninudesduiivg (relative

risk: RR) N138Ra4U8aMsulnae msussanlindsnugadannilasuinism 1nnsaneives

Gorn uag Goldberg (1982) (58) wazdayan15uTlnAoIMIT NG 19 1UEUsAAMAINILATUINTAN

1N9Ud1TITEAVYIR (National Survey) (61) antuihluldivansAuinminisivisuniases

v oA r-:l'

v sunseiaandumizsvessainaniefianasld 919898MTN13AIUINAIN Swinburn Lay
ARl (2006) (62) ?fqiuﬂwsﬁﬂwwﬁszudw N 9 Sevay 1 YosUTIamdsanuiiuilng (energy intake) 7
Wasuly vlshmiindeulutesas 0.45 (95% CI: 0.38, 0.51) feii navesmsiUasuLUaandsay
uslnefevas 3 anmistasanyildimindsuuladiudesay 1.4 demaliumineaseadn

anad 0.54 Alansusieau viseRndudatiinaneianas 0.26 mheseauluwinesansideeiy 514 U

a2



n1sAnwilag Brown wazame (2018) (60) T¥deyanisasuunlamesiaeimisivilan
(a change in food intake) Tunineilaupass (kcal) Wofiarsanansenuveslavavinsiiaise
futluianis 9198991nN15ANYIY8Y Boyland uazaale (2016) (35) Fadunsnumuissanssuens
Wuszuu Mntduhmslinszhidseiuudoyadnagnn (49, 50, 63) lilemAn energy intake mean
differences Tunw 18 kcal/minute TV ad exposure per day e pooled estimate weighted
mean difference AAWYINAU 37.94 (95% uncertainty interval (Ul): 15.57, 60.32) #38%1889 N3
SuussmuesUTInaufisuUssana 38 Alaurassomaglavanyslvsitem 1 wifl andutiian
qaiunavesnsglavamslnsimisetu @5) wazthadldludmuadunisiasunlasues
¥huiin (change in weight) 1Ag91989gRINAAINAIEATIINNTANYIVRY Hall uazany (2013) (64)
LLawé’amﬂﬁ?uﬁmzumsmﬁaul,t,ﬂawmé’%ﬁm'gamsmﬂmiLU?{auuﬂaﬁmﬁfﬂimﬂ%qmsm Hall
wazAny (2013) (64) wWuiu ognslsnmu n1sANBIves Brown wagany (2018) (60) lailasneanuen

nswasuwlasvesiriinraniefidiuinlaanansnatinaansanaty dmsuseasdenuninig

WAL UTLANTNAVDININTNISVDINUIING 2 UNAINN LARAIAINITIN 7

P a = 1 N 4
N3N 7 1]’1ﬂ’iﬂ'ﬁLLﬁZUizaﬂﬁNa’UENSJ’]ﬂ’iﬂ'liﬂ'J‘UF’]ISJIQJ‘UQJ'IEJ'WI']?VI‘ISJGWIEJE:!’Uﬂ’IWVH\‘iIVI’i‘VIﬁ‘u

Author Magnus et al, 2009 (59) Brown et al, 2018 (60)

Intervention Removing food and beverage Legislation to implement time-based
advertising from TV during peak child restrictions of unhealthy food and
viewing times in the morning for 1 to 2 | beverage marketing to children <16

hours, and in the afternoon/evening for | years on Free-To-Air TV until 9:30

5 hours (up to 2,100 hours) pm.

Comparison 1) Limit advertisements to 5 minutes ® Current practice (Prohibiting TV
every 30 minutes for 5 hours per week advertising during P programs
of designated children’s timeslots. (for preschool children)

2) Prohibit advertisements for 2.5 hours | ¢ v hetworks must screen at

per week of designated preschool least 260 hour of C programs

children’s timeslots. oer year in ‘C’ time bands
(weekdays: 7.00-8:30 am, 4.00-
8.30 pm; weekends and school

holidays: 7.00 am — 8.30 pm).
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® (C programs (not preschool
children) must not contain

advertisements of > 5 minutes

in total per 30 minutes.

TV: television

5.4 auufgunldlunisinen

TUN15IATILINILLUUTIADIVBINITANBING 2 UNAINAINGTD WU TNSFNURELNFRTIY

[

e AgludiuvesUsydninavesnismuulavanemsilifneguaimmialnsiiag (gn1s1ei 8) sail

]

[

N13AN®IYD3 Magnus wagany (2009) (59) Hauufgiundidgy A n1siAUseansnaves

11957157 La1nn1sAnwIues Gorn wae Goldberg (1982) (58) FavinisAnwiludineny 5-8 U 'l

]

(Y LY 1

Ussgndldniuiinergmaus 9-14 U (applies to all children aged 5-14 years) uwagdaiin1susuana

UszdnSnavesnisaiuaulawanamismalnsyiad nglivanadn nstavanemisiutagdulidled

(% (%
o Y = o

wamslnsimiidudowiusadlidnnatedemslunislavan iy Jadsauufigiuin Uszandua
989UIMINN5AITANAIUTEUIUNSB8AL 40 — 60 WBNANNT NSANVIUNNUAIIPILLIANIENANAIDU

Juwaainnismuaulavanemnsmisinsiadasdinsegaunsenuandigiodle

drunsfiny1ves Brown waganiy (2018) (60) Snshsauufgiundionisinuues Magnus
wazAMy (2009) (59) nanAe dn1sUsuanUsz@nsuareinininisas tnenmualiiial pooled
estimate weighted mean difference lUusumaesuUsusuan (adjustment factor) dmsun1sula
nansznuvaslavatamssinsimifAad ulusuidouvy RCTs Tuganiunisalads (non-
experimental conditions) & sflaunfigiuin luarudusienansenuanasiesas 50 (reduction

[y

factor for application of experimental effect to real-world setting) $IuvaNNAFIUNIGVLLIA

v

medulunarewnnsnisninaty a ey 15 U aziinasudaiodng uenaini nsfnwildslinig

NITUIDINAVDINITNIUDIMITNT DVUNTALYY (compensatory intake effect) Tudion135uUsENIU

0 v

d‘ a [ a Al I @ [ I d’lJ (v
917115 RN INANFIWNTLIMALIT Wne1asulsemuvawelusesninadinoimsinenissulseniu
Ul wazsuUsEnIueIMITNUasadluamidulesuusenua1ns sty nsEnedaeinisusuan
ANUTEIUYBINANTENU 8 U ST UNAN TENULAE TINYRIN 5 La w1 TN e syimdsieuS i
[ A a < =1 a 1 a [ A a A a dy [
naaunusiaaluin Inelauufgiuin Usuamdnunusiaaiindudunauiainnisnuennis

T95EMINIBDIMIT
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M19197 8 auuAgunltlundaznisine

intervention on FTA TV

Magnus et al, Brown et al,
Author
2009 (59) 2018 (60)

Reduction the effect of TV advertising 40% - 60% 50%
Changes in BMI were maintained through to

v v
adulthood
The intervention effectiveness applied to v
children up to the age of 14 years
Mealtime compensation effect for snacking v
Baseline viewing in the intervention population
occurs during the time period of the proposed v

a5




5.5 NaMSUSIEUANMNANAINATEFAEAVRINIATNITAUANTRIBINR M ST kIR gUAIWINg

q

nsvied

AmSUNaNTITUTHEIUAMUANAINIAATEIAIANTURININTNITAIUAN LAY DM ST LA sie
UNIMNNEINSTIAUNY N15ANYIAINKUUTIADIYRY Magnus agAg (2009) (59) WU N1SAANTT
uilamemsndndenuasduinlidydulaniganas 0.13 Alansu/iuns? (95%Ul: 0.03, 0.25)

waNINT NUINININITIARLAaNTAUNY 130,000 ARAANTEOAWASIAY (AUD) AUNUABNLIEUBY

[y

putinanieiianasla (cost per BMI unit saved) Ao 0.33 neaalseodlnsias (95%Ul: 0.19, 0.80)
wagnUIAUUUTEAVINAdIULAN (ICER per DALY saved) WU 3.70 naaaisosansidy (95%Ul:
2.40, 7.70) s DALY saved $40199181AUANAT 1T8991NTAININTIAUIINATUAIIUAUAIYDY

UseineoaansiigdadlAnviniu 50,000 Aeaa1Teeansiaese DALY saved WagnINHTUILaRN

s N

Jayduvesnsussndadununisguaguninluouinn Fadyar1iniu 300 a1uneaa1500aLATLE

a

(95%Ul: 130-480 million) Agnui1 MsauAulawanilnuAuA1ag1uauda naIfe daunuign

9 Y

nuaiuseansnagendt (dominant) WatUSeuiiguiu current practice

<

d1un"15AN¥IVeY Brown wavAy (2018) (60) 5¥y31A1 mean modelled BMI effect Tutfin

91y 5-15 Y dawvindu -0.352 Alansu/iuns? Fanunefiadn 11nsn1sarvaulawane1msilifsde

guanmalnsvimlvildeiuianiganas 0.352 Alansu/uns® wWagnuln total cost-savings Wiy

ISP SHa

777.9 A1UABAANSDREMSLAY (95%Ul: 369.8 — 1,200 million) kazdAAMAINTINTI 88,396 HALYS

q

saved (95%Ul: 54,559 — 123,199 HALYs saved) Wlotnnfiansandesmnuduamarsugenans (net

cost per HALY saved) Wu31 Aunuuszavsnadiuiiniiandu Dominant nienadeniuauning
a a = = )~ an i v eal Y
Wiguiieu Favanetia mstiuinsnisaivaulavanomsilifdeguaimnievsvieuidaiufuauin
I3 = A a a i oy ° ' . . a
T U UNNNLENNNUTEANSHAGINIazUAUYUAINIT (health gains and cost-savings) 318azL8A

q

HANISAN®IYBINY 2 NISANEN WARIAIRISISN 9

nadlagasd N13fnwna 2 nsAnwilvinaasuiaenadasiu A WINTNITAIVANNITIAEN
&

DNNTNINTN AN LA AANAANSAR Na1Aea u1Taan DALY b9 w30a1u1501AL QALYs lalaely

sunulinnnenafieldindunmsnsifenuduamaasegmans
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M19197 9 HANITUTTIUAMUANAINNLATEFAEATVDININTNITAIUAN LR BRI TN LAdD

HUNINNINF9IAY

Magnus et al, 2009 (59) Brown et al, 2018 (60)

® Median BMI reduction per child-> Males | ® Total HALYS saved = 88,396 (95%Ul: 54,559

0.17 (95%Cl: 0.05, 0.32); females 0.17 - 123,199)

(95%Cl: 0.05, 0.33). ® Total healthcare cost-savings = AUD 783.8
® DALYs saved per child = 0.014 (95%Cl: million (95%Ul: AUD 375.6 million - 1,200

0.006-0.022) million)

® Gross ICER per BMI unit saved = AUD | ® Total intervention costs = AUD 5.9 million
0.33 (95%Cl: AUD 0.19 - 0.80) (95%UI: AUD 5.8 million — 7 million)

® Gross ICER per DALYs saved = AUD 3.70 | ® Total net cost-savings = AUD 777.9 million
per DALY (95%Cl: AUD 2.40 - 7.70) (95%Ul: AUD 369.8 million-1,200 million)

® Net cost per HALY saved = dominant*

95%Cl: 95% confident interval; 95%Ul: 95% uncertainty interval; AUD: Australian Dollar; BMI:
body mass index; DALY: Disability-adjusted life-year; HALY: Health-Adjusted Life-Year

* Dominant interventions = health gains and cost-savings; Cut-off of AUD 50,000 per DALY

5.6 wan1suszyud LB evyuazi ddluladiudeinafneinauduainiaaAsegaAansvas

v v

wnsnsaduAulawanawmsldfnaguawmaln e

nMstlauenanTNUNILITIAINTsuA MU lUYn 5@ nw it e sz ua A uAI Mg
AsugAansvsmIn1smuAtlawae s ldAdeaunmmnsvied dadulutudl 26 fquisu
2561 o osUseu 1 lasansUssdumeluladuazulovieduguamty fidrgamussgu
Usgnouse {llsrmngiussuuguaimikazauamiin $1uau 4 vivu uasidorvgiunsussdu
MALATYFMARSANSITUAYI I 3 Vi (Arandl 3) TumsuszyuiiniseAuseeganieunng 3

¥
v A

ayunan1suseulanall

e nsAnwAviinsnunIudunisAnwiBamaass (experimental study) Faduaniunisal

<

Avanivibinsuiwmareddavaneimsaaiinlaense egrabsinuluauduese ns

andulalunissuusemuemsveningalududunases aululunisfnuifawarenis

Tawanensmansiadluandadianudndudesiansautadedu q ludinasesiude

ar



®  IINNITNUNIUITIUNTTUNTUTTUAUAUAMIGATYFA1AN TV TN TATUAN LA B

a1 sfldadeguamnialnsiad wudi dnsmvuaauufgiued1amainaleiedann

¥

UsEAnNaveInIsAIUANlUYI Aty

Y o o v aa 1Y) v
Todnnnvestayandegluagiu lnsamedeya

Y

MINEINTUTEEIUANUANAIMLATYSAER AT UNAY DS U 1M B UTU MBS

= o

usTnadusuusemalneluszozaald Huivedssndudosnaisunienldnsonivua

[
a

AuyRguma Y

o yildluauuAgIundAyURINITANBINIBATYFAIERNST Fip N1IMMUAUSEEAVENAYRINTTAIUAY

lawanemsilifdegunimmnidnsyial 1Weannn1sAinwnansenureINslevanemsng

=

Insvimiidunisfinendanisaassdanisiianluganiunisalased il deiauanusainnis
nunIITIUNIINlEINIsanA1UsE AV Havetla v msT lAdegun nnIeingyimas
Uszanas Sevae 40-60 FeUszyanituingenmadeaiungAinssunsglayanvensviadaeuin
Tutagiuivaeuly Ao Tuseninwunslavaninasdsutessenisiugsienisdu o 7
lildeglugranislavan Yszneudunndslasudonisdinudus uenmieluainingiim iy
Ya s & = o o v 1 < v
nsldBumesiindaillavanulsdruuinntuvaeguadiliissuuaiuay Jusu

= L2

Toasllunisuseyu Ao dulltedndnlundvesdoyaninludeddlunisussifivaududinig

LATHEANAATYRININTNITAIUANNITIYAID M INn sl TngTuni1suseiiiuainuduainig

sal 1

wswgenansiiundanudwdudeddanufignuluinnuuinn vennniudmiadeyaluuiunues

UszinAlneiidnlu wu wofnssunssurulnssiad aasnaunszuiunisiuiuaraiuianudilaves

¥ '

W uenandanngAnssunissudesie q Mwasuluveain naenaunisiiiuduvesnislavuily

! A Yy = o & \ | 4 a F R =2 o 8§ Yo | ° a
EULL‘UUI‘V]N ] NLUIDIRN LN LYY ﬂ']ii?ﬂﬂm’]ﬂ\l’]UﬂE]QULmaiLum "iNV]’]I‘V]EJ\‘iVLlIﬂﬁiﬂqﬂqﬁﬂﬁgl’@iu@]')qll

1%
1 I =]

AUAMNALATESANANSYDININTNITAIVANNTT ™R In sl uy el

q
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unil 6 afuTIBuazasUNanISANEN

INNTNUNIUITIAUNTTUEN T UTEUUASIT NUNISANETLNEITBIAUNANTENUVDLaIwN

g1 snkiAseguAINnalngyied 91uu 10 158 ns@nwidulng (47-55) wuiinisglawanemig

N o [

malnsvirdinaseuSuiunssuusemuems eg1slsnau ldnuanuuanatsegrefidedAgni
adfvoensiiuTuresUSinamdsnuemsiiuslnauassudnanie e1alioaunansuiuuszsnsiu
nsenwilsiuiudes uenanil nasnnsumuIssaNssUealusTUUaINsaIAT TR0 ANy
Usinamdanuemisiuslnadusumiieilaunassuaznduyiiiy egaslsiniy msdnwiwes Gomn

wag Goldberg (1980) (56) Wu31 M3 lawanyibiuTununssulsnuanasiiaifisuiunislilag

[
Y

lawan vieilfidedannin ssauianssunienie atduduusnundrflunisfneiniuduius

senIemsTurlavane s lifdeauainniansyirdlagaugiuniaUsunaemsiuilan

[y
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AANUIN 1

1. g1udaya MEDLINE (via Pubmed) (30 w8y 2561)

No.

#68

Search terms

Search (("Child"[Mesh]) OR "Adolescent'[Mesh]) OR (((child*) OR
adolesc*) OR young*) OR youth*) OR pupil*) OR "school age") OR teen¥)
OR offspring*))) AND ((((("Advertising as Topic"[Mesh]) OR ((ads*) OR
adverti*))) AND (("Television"[Mesh]) OR ((tv*) OR television*))) AND
(("Food"[Mesh]) OR (((food*[Title/Abstract]) OR meal*[Title/Abstract]) OR
diet*[Title/Abstract])))) AND (("Body Mass Index"[Mesh]) OR "Body
Weight"[Mesh]) OR "Body Fat Distribution"[Mesh]) OR "Energy
Intake"[Mesh]) OR ((L{("oody mass index") OR BMI*) OR obes*) OR
overweight*) OR weight*) OR "fat distribution") OR "energy intake") OR
"dietary intake") OR "caloric intake") OR "food consumption")) Sort by:
[pubsolr12]

Results

250

#Ho7

Search (("Body Mass Index"[Mesh]) OR "Body Weight"[Mesh]) OR "Body
Fat Distribution"[Mesh]) OR "Energy Intake"[Mesh]) OR ((("body mass
index") OR BMI*) OR obes*) OR overweight*) OR weight*) OR "fat
distribution") OR "energy intake") OR "dietary intake") OR "caloric intake")
OR "food consumption") Sort by: [pubsolr12]

1,441,589

#66

Search (L("body mass index") OR BMI*) OR obes*) OR overweight*) OR
weight*) OR "fat distribution") OR "energy intake") OR "dietary intake") OR
"caloric intake") OR "food consumption” Sort by: [pubsolr12]

1,370,929

#65

Search ((("Advertising as Topic"[Mesh]) OR ((ads*) OR adverti*))) AND
("Television"[Mesh]) OR ((tv*) OR television*))) AND (("Food"[Mesh]) OR
(((food*[Title/Abstract]) OR meal*[Title/Abstract]) OR
diet*[Title/Abstract])) Sort by: [pubsolr12]

546

#31

Search ("Food"[Mesh]) OR (((food*[Title/Abstract]) OR
meal*[Title/Abstract]) OR diet*[Title/Abstract]) Sort by: [pubsolr12]

1,033,357

#30

Search ((food*[Title/Abstract]) OR meal*[Title/Abstract]) OR
diet*[Title/Abstract] Sort by: [pubsolr12]

676,504

60




No. Search terms

#64 Search ("Television"[Mesh]) OR ((tv*) OR television*) Sort by: [pubsolr12]

Results

47,028

#63 Search (tv*) OR television* Sort by: [pubsolr12]

29,419

#62 Search ("Advertising as Topic'[Mesh]) OR ((ads*) OR adverti*) Sort by:
[pubsolr12]

27,833

#61 Search (ads*) OR adverti* Sort by: [pubsolr12]

27,833

#60 Search (("Child"[Mesh]) OR "Adolescent"[Mesh]) OR (((((child*) OR
adolesc*) OR young*) OR youth*) OR pupil*) OR "school age") OR teen¥)
OR offspring*) Sort by: [pubsolr12]

4,207,228

#59 Search ((((child*) OR adolesc*) OR young*) OR youth*) OR pupil*) OR
"school age") OR teen*) OR offspring* Sort by: [pubsolr12]

4,207,228

#58 Search (("Child"[Mesh]) OR "Adolescent"[Mesh]) OR
(((((((child*[Title/Abstract]) OR adolesc*[Title/Abstract]) OR
young*[Title/Abstract]) OR youth*[Title/Abstract]) OR
pupil*[Title/Abstract]) OR "school age"*[Title/Abstract]) OR
teen*[Title/Abstract]) OR offspring*[Title/Abstract]))) AND (("Advertising
as Topic"[Mesh]) OR (((ads*[Title/Abstract]) OR advertis*[Title/Abstract])
OR advertiz*[Title/Abstract]))) AND (("Television"[Mesh]) OR
((tv*[Title/Abstract]) OR television*[Title/Abstract]))) AND (("Food"[Mesh])
OR (((food*[Title/Abstract]) OR meal*[Title/Abstract]) OR
diet*[Title/Abstract])))) AND ((((((((("body mass index"[Title/Abstract])
OR BMI*[Title/Abstract]) OR obes*[Title/Abstract]) OR
overweight*[Title/Abstract]) OR weight*[Title/Abstract]) OR "fat
distribution"[Title/Abstract]) OR "energy intake"[Title/Abstract]) OR
"dietary intake"[Title/Abstract]) OR "caloric intake"[Title/Abstract]) OR
"food consumption"[Title/Abstract])) OR "Energy Intake'[Mesh]) OR "Body
Fat Distribution"[Mesh]) OR "Body Weight"[Mesh]) OR "Body Mass
Index"[Mesh]) Sort by: [pubsolr12]

237

#57  Search (LW(("body mass index"[Title/Abstract]) OR
BMI*[Title/Abstract]) OR obes*[Title/Abstract]) OR

1,286,945
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No.

Search terms

overweight*[Title/Abstract]) OR weight*[Title/Abstract]) OR "fat
distribution"[Title/Abstract]) OR "energy intake"[Title/Abstract]) OR
"dietary intake"[Title/Abstract]) OR "caloric intake"[Title/Abstract]) OR
"food consumption"[Title/Abstract])) OR "Energy Intake"[Mesh]) OR "Body
Fat Distribution"[Mesh]) OR "Body Weight"[Mesh]) OR "Body Mass
Index"[Mesh] Sort by: [pubsolr12]

Results

#56

Search (((("oody mass index"[Title/Abstract]) OR BMI*[Title/Abstract])
OR obes*[Title/Abstract]) OR overweight*[Title/Abstract]) OR
weight*[Title/Abstract]) OR "fat distribution"[Title/Abstract]) OR "energy
intake"[Title/Abstract]) OR "dietary intake"[Title/Abstract]) OR "caloric
intake"[Title/Abstract]) OR "food consumption"[Title/Abstract] Sort by:
[pubsolr12]

1,067,571

#55

Search "Cost-Benefit Analysis"[Mesh] Sort by: [pubsolr12]

72,104

#51

Search (("Child"[Mesh]) OR "Adolescent"[Mesh]) OR
(((((((child*[Title/Abstract]) OR adolesc*[Title/Abstract]) OR
young*[Title/Abstract]) OR youth*[Title/Abstract]) OR
pupil*[Title/Abstract]) OR "school age"*[Title/Abstract]) OR
teen*[Title/Abstract]) OR offspring*[Title/Abstract]))) AND (("Advertising
as Topic"[Mesh]) OR (((ads*[Title/Abstract]) OR advertis*[Title/Abstract])
OR advertiz*[Title/Abstract]))) AND (("Television"[Mesh]) OR
((tv*[Title/Abstract]) OR television*[Title/Abstract]))) AND (("Food"[Mesh])
OR ((food*[Title/Abstract]) OR meal*[Title/Abstract]) OR
diet*[Title/Abstract])))) AND (((((((("body mass index"*[Title/Abstract])
OR bmi*[Title/Abstract]) OR obes*[Title/Abstract]) OR
overweight*[Title/Abstract]) OR weight*[Title/Abstract]) OR "fat
distribution"*[Title/Abstract]) OR "energy intake"*[Title/Abstract]) OR
"dietary intake"*[Title/Abstract]) OR "caloric intake™[Title/Abstract]) OR
"food consumption"*[Title/Abstract])) OR "Energy Intake"[Mesh]) OR
"Body Fat Distribution"[Mesh]) OR "Body Weight"[Mesh]) OR "Body Mass
Index"[Mesh]) Sort by: [pubsolr12]

237
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No.

#50

Search terms

Search (L(("oody mass index"*[Title/Abstract]) OR
bmi*[Title/Abstract]) OR obes*[Title/Abstract]) OR
overweight*[Title/Abstract]) OR weight*[Title/Abstract]) OR "fat
distribution"*[Title/Abstract]) OR "energy intake™[Title/Abstract]) OR

"dietary intake"*[Title/Abstract]) OR "caloric intake™[Title/Abstract]) OR

"food consumption"*[Title/Abstract])) OR "Energy Intake"[Mesh]) OR

"Body Fat Distribution"[Mesh]) OR "Body Weight"[Mesh]) OR "Body Mass

Index"[Mesh] Sort by: [pubsolr12]

Results

1,286,945

#49

Search (((("oody mass index"*[Title/Abstract]) OR bmi*[Title/Abstract])

OR obes*[Title/Abstract]) OR overweight*[Title/Abstract]) OR

weight*[Title/Abstract]) OR "fat distribution"*[Title/Abstract]) OR "energy
intake"*[Title/Abstract]) OR "dietary intake"*[Title/Abstract]) OR "caloric
intake"*[Title/Abstract]) OR "food consumption"*[Title/Abstract] Sort by:

[pubsolr12]

1,067,571

#48

Search bmi Sort by: [pubsolr12]

117,364

#44

Search "Energy Intake"[Mesh] Sort by: [pubsolr12]

42,055

#42

Search "Body Fat Distribution"[Mesh] Sort by: [pubsolr12]

11,335

#40

Search "Body Weight"[Mesh] Sort by: [pubsolr12]

416,814

#35

Search "Body Mass Index"[Mesh] Sort by: [pubsolr12]

108,157

#32

Search ((("Advertising as Topic'[Mesh]) OR (((ads*[Title/Abstract]) OR
advertis*[Title/Abstract]) OR advertiz*[Title/Abstract]))) AND
(("Television"[Mesh]) OR ((tv*[Title/Abstract]) OR
television*[Title/Abstract]))) AND (("Food'[Mesh]) OR
((food*[Title/Abstract]) OR meal*[Title/Abstract]) OR
diet*[Title/Abstract])) Sort by: [pubsolr12]

545

#29

Search "Food"'[Mesh] Sort by: [pubsolr12]

543,320

#26

Search ("Television"[Mesh]) OR ((tv*[Title/Abstract]) OR
television*[Title/Abstract]) Sort by: [pubsolr12]

46,076
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No. Search terms Results
#25 Search (tv*[Title/Abstract]) OR television*[Title/Abstract] Sort by: 23,307
[pubsolr12]
#24 Search "Television"[Mesh] Sort by: [pubsolr12] 30,590
#22 Search ("Advertising as Topic'[Mesh]) OR (((ads*[Title/Abstract]) OR 27,348
advertis*[Title/Abstract]) OR advertiz*[Title/Abstract]) Sort by:
[pubsolr12]
#21 Search ((ads*[Title/Abstract]) OR advertis*[Title/Abstract]) OR 19,478
advertiz*[Title/Abstract] Sort by: [pubsolr12]
#20 Search "Advertising as Topic'[Mesh] Sort by: [pubsolr12] 14,075
#16 Search (("Child"[Mesh]) OR "Adolescent"[Mesh]) OR 3,611,632
(((((child*[Title/Abstract]) OR adolesc*[Title/Abstract]) OR
young*[Title/Abstract]) OR youth*[Title/Abstract]) OR
pupil*[Title/Abstract]) OR "school age"*[Title/Abstract]) OR
teen*[Title/Abstract]) OR offspring*[Title/Abstract]) Sort by: [pubsolr12]
#15 Search ((((child*[Title/Abstract]) OR adolesc*[Title/Abstract]) OR 1,965,091
young*[Title/Abstract]) OR youth*[Title/Abstract]) OR
pupil*[Title/Abstract]) OR "school age"*[Title/Abstract]) OR
teen*[Title/Abstract]) OR offspring*[Title/Abstract] Sort by: [pubsolr12]
#14 Search child Sort by: [pubsolr12] 2,229,515
#7  Search "Adolescent"[Mesh] Sort by: [pubsolr12] 1,850,768
#4  Search adolescent Sort by: [pubsolrl2] 1,917,901
#3  Search "Child"[Mesh] Sort by: [pubsolr12] 1,759,306

2. 2udaya EMBASE (30 Luwngy 2561)

35

Search terms

limit 34 to human

409
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No. Search terms Results
34 10 and 23 and 33 442
33  3lor32 2,305,257
32 ("body mass index" or BMI* or obes* or overweight* or weight* or "fat 2,208,720

distribution" or "energy intake" or "dietary intake" or "caloric intake" or

"food consumption” or "food intake").af.
31 25 or 26 or 27 or 28 or 29 or 30 1,014,808
30 food intake/ 110,660
29  dietary intake/ 69,842
28  caloric intake/ 54337
27  adipose tissue/ or body fat distribution/ or waist circumference/ or body 151,741

fat/
26 body weight/ 274,843
25  body mass/ or obesity/ 599,451
24  body mass/ 328,666
23 13 and 16 and 22 822
22 20o0r21 1,810,907
21 (food* or meal* or diet*).af. 1,810,907
20 17 or 18 or 19 326,271
19 unhealthy diet/ or diet/ 234,462
18 meal/ 16,874
17  food/ or fast food/ 95,705
16 14 or 15 86,874
15 (TV* or television®).af. 86,874
14  television/ 16,342
13 11or 12 215,206
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No. Search terms Results
12 (ads* or adverti¥).af. 215,206
11 advertizing/ or advertising/ 19,461
10 8or9 4,648,019
9 (child* or adolesc* or "school age" or young* or youth* or pupil* or 4,640,190
teen* or offspring*).af.
8 2or3ordor5or6or7 2,717,143
7 adolescence/ 36,833
6 pupil/ 9,985
5 juvenile/ 39,652
q young adult/ 224,222
3 adolescent/ 1,480,349
2 child/ 1,723,334
1 child/ 1,723,334
3. gnudaya Scopus (30 ey 2561)
No. Search terms Results
15 #2 AND #6 AND #13 345
14 (KEY(BMI) OR KEY((52))) OR (KEY(obesity) OR KEY(obese) OR KEY(obes*)) 1,184,133
OR KEY(overweight) OR KEY((62)) OR KEY({fat distribution}) OR
(KEY(INTAKE*) OR KEY({energy intake}) OR KEY({caloric intake}) OR
KEY({dietary intake})) OR (KEY({food consumption}) OR KEY(CONSUM¥))
13 #7 OR #8 OR #9 OR #10 OR #11 OR #12 1,184,133
12 KEY({ffood consumption}) OR KEY(CONSUM¥) 535,540
11 KEY(INTAKE*) OR KEY({energy intake}) OR KEY({caloric intake}) OR 332,223

KEY({dietary intake})
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10 KEY({fat distribution}) 7,066
9 KEY(overweight) OR KEY({weight change}) 34,073
8 KEY(obesity) OR KEY(obese) OR KEY(obes*) 341,240
7 KEY(BMI) OR KEY({body mass index}) 113,306
6 #3 AND #4 AND #5 690
5 KEY (food ) OR KEY (meal ) OR KEY ( diet*) OR KEY ( {food 1,283,050
industry} )
q KEY (tv*) OR KEY ( television ) OR KEY ( {television viewing} ) 77,877
3 KEY (ads*) OR KEY (advert*) OR KEY ( {social media}) OR KEY ( 1,045,768
media )
2 (KEY ( child®*) OR KEY (adolescent ) OR KEY ( adolescence ) OR KEY 3,755,888
(young ) OR KEY (youth) OR KEY ( pupil ) OR KEY ( {school age})
OR KEY ( offspring ) OR KEY (teen*) OR KEY ( preschool ) OR KEY (
{pre-school} ) )
4. g2udaya PsycINFO (30 wengu 2561)
No. Search terms Results
S17 S4 AND S10 AND S16 96
S16 S11 ORS12 OR S13 OR S14 OR S15 185,432
S15 MM consumption OR consumption OR intake OR "fat distribution" OR 97,809
MM "Dietary Fats" OR consume
S14 MM "Food Intake" OR MM "Fluid Intake" OR MM "Water Intake" 14,320
S13 MM "Body Weight" OR MM "Birth Weight" OR MM "Overweight' OR MM 17,314
"Underweight" OR MM "Weight Gain" OR MM "Weight Loss"
S12 MM "Obesity" OR Obes 18,569
S11 MM "Body Mass Index" OR BMI OR MM "Body Weight" OR MM 97,476

"Overweight" OR MM "Underweight" OR MM "Weight Gain" OR MM
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"Weight Loss" OR MM "Body Weight Changes" OR MM "Weight Reduction
Programs" OR MH "Body Weights and Measures" OR MM "Weight
Control" OR weight

S10 S5 AND S6 AND S9 335

S9 S7TORS8 112,827

S8 MM meal OR meal OR MM snacks OR MM diet OR diet 39,394

S7 MM "Food" OR MM "Fast Food" OR MM "Food Preparation" OR MM 91,371
"Food Preferences" OR MM "Food Intake" OR MM "Food Habits" OR food

S6 MM television OR MJ television OR television OR TV 22,770

S5 MM advertisement OR advertisement OR MJ Advertising OR MM 14,978
Advertising OR advert

S4 ST ORS20RS3 1,090,750

S3 MM pediatric OR MM pupil OR pupil OR MM youth OR youth OR 158,506
offspring

S2 MM preschool OR MJ preschool OR MJ preschool children OR 634,551
preschool children OR MM adolescence OR MJ adolescence OR MM
Adolescent OR MJ Adolescent OR Adolescen* OR childhood

S1  MJ children OR MJ child OR child 775,352

5. gudaya Emerald Insight (30 luwigu 2561)
No. Search terms Results
1 (Child OR Adolescence OR Adolescent OR teenager OR pupil OR teen¥) 20

AND ((advertisement OR ads OR advert*) AND (television OR TV) AND
(diet OR meal OR food))

Type: Abstract

6. gutiaya CINAHL ( 30 Laiwn 2561)

68



No. Search terms Results

S32  S9 AND S20 AND S31 108
S31 S21 OR S22 OR S23 OR S24 OR S25 OR S26 OR S27 OR S28 OR S29 OR 234,234

S30

S30 TX "food consumption" 5,178
S29 TX "caloric intake" 3,667
S28 TX "energy intake" 19,914
S27 TX "fat distribution” 2,272
S26 TX "weight change" 4,155
S25 TX overweight 41,271
S24 TX obese 49,403
S23 TX obesity 134,408
S22 TXBMI 54,171
S21 TX "Body Mass Index" 107,466
S20 S12 AND S15 AND S19 214
S19 S16 ORS17 OR S18 89,717
S18 AB diet 40,922
S17  AB meal 9,670
S16 AB food 55,709
S15 S13 ORS14 5,661
S14 AB television 3,731
S13 ABTV 2,412
S12 SI10OR S11 5,567
S11 AB advertis* 4,723
S10 AB ads 1,143
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No. Search terms Results
S9 S1ORS2O0RS3O0RS40RS50R S6 ORS7 OR S8 345,880
S8  AB offspring 5,745
S7 AB teen* 8,691
S6  AB "school age" 3,136
S5  AB pupil 2,601
S4  AB youth 25,292
S3  AByoung 75,546
S2  AB adolescent 61,996
S1  AB child* 248,459
7. g2udaya JSTOR (30 Lwey 2561)

No. Search terms Results
11 (obes* OR overweight OR "weight change" OR "energy intake" OR BMI OR 256

consumption) AND (ti:(teen* OR child* OR "school age" OR "adolescent”

OR young*) OR tb:(teen* OR child* OR "school age" OR "adolescent" OR

young*)) AND (Ads OR advertis*) AND (TV OR television) AND (food OR

meal OR diet)
10  ("Body Mass Index" OR obes* OR overweight OR "weight change" OR 119

"energy intake") AND (ti:(teen* OR child* OR "school age" OR "adolescent"

OR young*) OR th:(teen* OR child* OR "school age" OR "adolescent" OR

young*)) AND (Ads OR advertis*) AND (TV OR television) AND (food OR

meal OR diet)
8 ("Body Mass Index" OR obes* OR overweight OR "weight change" OR 38

"energy intake") AND (teen* OR child* OR "school age") AND (ti:(Ads OR
advertising OR advertisement) OR tb:(Ads OR advertising OR
advertisement)) AND (TV OR television) AND (food OR meal OR diet)

70



No. Search terms Results

8 ("Body Mass Index" OR obes* OR overweight OR "weight change" OR 96
"energy intake") AND (ti:(teen* OR child* OR "school age") OR thb:(teen*
OR child* OR "school age")) AND (Ads OR advertising OR advertisement)
AND (TV OR television) AND (food OR meal OR diet)

7 (ti:("Body Mass Index" OR obes* OR overweight OR "weight change" OR 1
"energy intake") OR thb:("Body Mass Index" OR obes* OR overweight OR
"weight change" OR "energy intake")) AND (ti:(teen* OR child* OR "school
age") OR tb:(teen* OR child* OR "school age")) AND (ti:(Ads OR advertising
OR advertisement) OR th:(Ads OR advertising OR advertisement)) AND
(ti:(TV OR television) OR tb:(TV OR television)) AND (ti:(food OR meal OR
diet) OR tb:(food OR meal OR diet))

6 (ti:teen* OR tb:teen* OR th:teen* OR tb:teen* OR ti:child* OR tb:child* 345
OR tb:child* OR tb:child* OR ti:(school age) OR tb:(school age)) AND (Ads
OR advertising OR advertisement) AND (TV OR television) AND (food OR
meal OR diet)

5 ti:("Body Mass Index" OR obes* OR overweight OR "weight change" OR 2,258
"energy intake") OR thb:("Body Mass Index" OR obes* OR overweight OR
"weight change" OR "energy intake")

4 ti:(food OR meal OR diet) OR tb:(food OR meal OR diet) 23,489

3 ti:(TV OR television) OR tb:(TV OR television) 6,204

2 ti:(Ads OR advertising OR advertisement) OR tb:(Ads OR advertising OR 5,155
advertisement)

1 ti:teen* OR tb:teen* OR tb:teen* OR tb:teen* OR tb:teen* OR ti:child* OR 67,108
th:child* OR th:child* OR th:child* OR th:child* OR ti:(school age) OR
tb:(school age)

8. gutdeyandetayauarauITTUUEUNIN aa1UuITeTEUUA151Y (HSRI Knowledge

Bank) (30 uw18au 2561)
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Search terms

1 AN (370 Fo1309) AND 819115 (270 FB13049) AND laiwa (310 To1504) 1

= 1%

9. gnudayadudaviin1sd1eBensansineg (Thai-Journal Citation Index: TCI) (30 iwneu
2561)

Search terms Results

1 AN (20 UNARYD,AE1ATY) AND 91913 (370 UNARge,Ad1ARy) AND lawann 8

o

(31N UNARLD,Ad1ALY)
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10. grudayalasenisnaunnsadiessuuvissayalulssmdlne (Thailand Library Integrated

System: ThaillS) (30 Luw1gu 2561)

Search terms

1 win @nwadeya undnge) AND 91m15 (1nadeya undnge) AND laiwan 16
@1NUAteya UnAngs)
AIANUIN 2
1. g1udaya MEDLINE (via Pubmed) (5 Sevnau 2561)
No. Search terms Results
#6  #1 AND #2 AND #3 AND #4 AND #5 9
#5  (("Costs and Cost Analysis"[Mesh])))) OR "Cost-Benefit Analysis"[Mesh]) 221,812
OR ("economic evaluation" OR "economic evaluations")
#4  (("Body Mass Index'[Mesh] OR "Obesity"[Mesh] OR "Overweight"[Mesh])) 495,502
OR "Energy Intake"[Mesh])) OR intake*
#3  ('Television"[Mesh]) OR television 37,635
#2  (advertis*) OR "Advertising as Topic'[Mesh] 24,305
#1  (("Child"[Mesh]) OR "Adolescent"[Mesh])) OR children 3,263,152
2. g1udeya EMBASE (5 favinay 2561)
No. Search terms Results
19  #16 and #17 50
18  #1 and #5 and #16 333
17 exp "cost"/ or "Economic Evaluation".mp. or exp "cost benefit analysis"/ 1,537,886
or exp "health care cost"/ or exp economic aspect/ or exp economics/ or
exp health economics/ or exp economic evaluation/
16 #6 OR #7 OR #8 OR #9 OR #10 OR #11 OR #12 OR #13 OR #14 OR #15 2,970,314




or progeny/ OR "pre-school".mp. OR exp juvenile/ or juvenile.mp. OR exp
youth/ or youth.mp. OR exp adolescent/ or adolescence.mp. or exp

adolescence/

15 ‘"food consumption".mp. 16,697
14 consumption.mp. or exp energy consumption/ 486,498
13 exp caloric intake/ or exp dietary intake/ or exp food intake/ or 883,852
intake.mp. or exp fat intake/
12 fat distribution.mp. 11,673
11 fat.mp. or exp fat/ or exp body fat distribution/ 385,589
10 weight change.mp. 17,639
9  exp body weight maintenance/ or exp body weight control/ or exp body 1,410,661
weight change/ or weight.mp. or exp body weight gain/ or exp body
weight/ or exp weight/ or exp body weight loss/
8  exp diet induced obesity/ or obesity.mp. or exp childhood obesity/ or 514,772
exp obesity/
7 BMI.mp. 254,092
6  "Body Mass Index".mp. or exp body mass/ 379,878
5 #2 and #3 and #4 701
4 exp food/ or food.mp. or exp food control/ or meal.mp. or exp meal/ or 1,925,454
exp diet induced obesity/ or exp unhealthy diet/ or exp diet/ or exp
healthy diet/ or diet.mp. or exp diet restriction/
3 advertisement.mp. or exp advertising/ or advertizing.mp. or exp 21,589
advertizing/
2 television.mp. or exp television/ or exp television viewing/ 25,804
1 exp child/ OR exp teenager/ OR exp pupil/ or pupil.mp. OR offspring.mp. 3,755,950

3. g2udaya Scopus (5 &as 2561)
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No. Search terms Results
16  LIMIT-TO (DOCTYPE,"ar") 36
15  #13 AND #14 44
14 #1 AND #5 AND #12 305
13 KEY(cost*) OR KEY(economic*) OR KEY({economic model}) OR KEY({cost 7,123,689
benefit analysis}) OR KEY({cost-benefit-analysis}) OR KEY({cost utility
analysis}) OR KEY({cost-utility-analysis}) OR KEY(CUA) OR KEY(CEA) OR
KEY(*model)
12 #6 OR #7 OR #8 OR #9 OR #10 OR #11 2,276,339
11 KEY(ffood consumption}) OR KEY(consume*) OR KEY(consumption) OR 537,771
KEY({energy consumption})
10  KEY(intake) OR KEY({energy intake}) OR KEY({caloric intake}) OR 336,630
KEY({dietary intake})
9 KEY({fat distribution}) OR KEY(fat) 220,552
8  KEY(weight) OR KEY(overweight) OR KEY({weight change}) OR KEY({body 1,103,537
weight control}) OR KEY({body weight})
7 KEY(obesity) OR KEY(obese) OR KEY(obes*) 348,210
6 KEY(BMI) OR KEY({body mass index}) 279,791
5 #2 AND #3 AND #4 557
4  KEY (food ) OR KEY ( meal ) OR KEY ( diet* ) OR KEY ( {food industry} ) OR 1,299,110
KEY ( {food control} ) OR KEY ( {diet induced obesity} ) OR KEY (
{unhealthy diet} ) OR KEY ( {diet restriction})
3 KEY (tv*) OR KEY (television) OR KEY ( {television viewing} ) 79,171
2 KEY (ads*) OR KEY (advert*) OR KEY ( advertisement ) OR KEY ( 396,891

advertising ) OR KEY ( advertizing )

( KEY ( child*) OR KEY (adolescent) OR KEY ( adolescence ) OR KEY 3,784,260
(young ) OR KEY (youth ) OR KEY ( pupil ) OR KEY ( {school age})
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OR KEY ( offspring) OR KEY (teen*) OR KEY ( preschool ) OR KEY (
{pre-school} ) )

4. g2udaya PsycINFO (5 amau 2561)

No. Search terms Results
S14  S12 AND S13 2
S13  ( (MM "Economics+") OR "Economic" ) OR ( (MM "Costs and Cost 164,543
Analysis+") OR (MM "Cost Control+") OR (MM "Health Care Costs+") OR
(MM "Health Facility Costs") OR (MM "Cost Benefit Analysis") OR (MM "Cost
Savings") OR (MM "Nursing Costs") OR (MM "Economic Aspects of Illness") )
OR "cost"
S12 5S4 AND S8 AND S11 31
S11  S9 ORS10 174,461
S10 (MM "Adipose Tissue Distribution") OR (MM "Dietary Fats") OR "fat 94,206
distribution" OR (MM "Diet, Fat-Restricted") ) OR ( (MM "Dietary Reference
Intakes") OR (MM "Energy Intake") OR (MM "Food Intake") OR (MM "Fluid
Intake") OR "intake" OR (MM "Fluid Intake-Output Measures") ) OR
"consumption”
S9  ((MM "Body Mass Index") OR "Body Mass Index" OR (MM "Body Weights 95,038
and Measures+") ) OR ( (MM "Obesity+") OR "obes" ) OR ( (MM "Body
Weight Changes+") OR (MM "Weight Reduction Programs") OR (MH "Body
Weights and Measures") OR (MM "Weight Control") OR "weight" OR (MM
"Body Weight+") )
S8 S5 AND S6 AND S7 126
S7 (MM "Food+") OR "food" OR (MM "Food Preferences") OR (MM "Food 107,434
Habits") ) OR ( (MM "Meals+") OR "meal" OR (MM "Snacks") ) OR ( (MM
"Diet+") OR "diet" OR (MM "Diet, Reducing") OR (MM "Diet, Fat- Restricted")
)
S6 (MM "Television") OR "television" OR "TV" 22,615
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S5  "advertisement" OR (MM "Advertising") OR "advert" 10,958

S4  S1ORS20RS3 1,020,403

S3 (MM "Pediatric Obesity") OR (MM "Pupil") OR "pupil" 10,179

S2 (MM "Child, Preschool") OR ( (MM "Adolescence+") OR "adolescence" OR 552,790
"adolescent" ) OR "childhood"

S1  child OR MM child OR (MM "Child+") 772,874

77




5. gudaya Emerald Insight (5 #avinay 2561)

No. Search terms Results
1 (Child OR preschool OR Adolescence OR Adolescent OR teenager OR teen* 3
OR pupil) AND ((advertisement OR advert*) AND
(diet OR meal OR food) AND television)
Type: Keywords
6. gudaya CINAHL (5 Ganau 2561)
No. Search terms Results
15 SI13 AND S14 3
14 S1 AND S5 AND S12 53
13 (MM "Economics+") OR "Economic" OR (MM "Costs and Cost Analysis+") OR 214,376
(MM "Cost Control+") OR (MM "Health Care Costs+") OR (MM "Health
Facility Costs") OR (MM "Cost Benefit Analysis") OR (MM "Cost Savings") OR
(MM "Nursing Costs") OR (MM "Economic Aspects of Illness") OR "cost"
12 S6 OR S7 OR S8 OR S9 OR S10 OR S11 217,779
11 "consumption" 38,753
10 (MM "Dietary Reference Intakes") OR (MM "Energy Intake") OR (MM "Food 41,607
Intake") OR (MM "Fluid Intake") OR "intake" OR (MM "Fluid Intake-Output
Measures")
9 (MM "Adipose Tissue Distribution") OR (MM "Dietary Fats") OR "fat 5,940
distribution" OR (MM "Diet, Fat-Restricted")
8 (MM "Body Weight Changes+") OR (MM "Weight Reduction Programs") OR 135,462
(MH "Body Weights and Measures") OR (MM "Weight Control") OR "weight"
OR (MM "Body Weight+")
7 (MM "Obesity+") OR "obes" 31,800




6 (MM "Body Mass Index") OR "Body Mass Index" OR (MM "Body Weights and 63,884
Measures+")
5 S2 AND S3 AND S4 205
4 (MM "Food+") OR "food" OR (MM "Food Preferences") OR (MM "Food 175,300
Habits") OR (MM "Meals+") OR "meal" OR (MM "Snacks") OR (MM "Diet+")
OR "diet" OR (MM "Diet, Reducing") OR (MM "Diet, Fat-Restricted")
3 (MM "Television") OR "television" OR "TV" 9,426
2 "advertisement" OR (MM "Advertising") OR "advert" 3,999
1 child OR MM child OR (MM "Child+") OR (MM "Child, Preschool") OR (MM 562,049
"Adolescence+") OR "adolescence" OR "adolescent” OR "childhood" OR
(MM "Pediatric Obesity") OR (MM "Pupil") OR "pupil"

7. g2udaya JSTOR (5 Revaw 2561)

No. Search terms Results
1 (obes* OR overweight OR intake OR BMI) AND (ti:(teen* OR child* OR 72
adolescent) OR tb:(teen* OR child* OR adolescent)) AND (Ads OR advertis*)
AND (TV OR television) AND (food OR meal OR diet) AND ("Economic
Evaluation" OR cost¥)
8. 2udaya Cochrane library (5 §aAY 2561)
No. Search terms Results
#30 #3 AND #14 AND #23 AND #29 7
#29 #3 AND #14 AND #23 7
#28 #3 AND #14 8
#27 #24 OR #25 OR #26 15,384
#26  (economic*):kw 12,535
#25  MeSH descriptor: [Costs and Cost Analysis] explode all trees 9,518




#24  MeSH descriptor: [Economics] explode all trees 11,336
#23  #15 OR #16 OR #17 OR #18 OR #19 OR #20 OR #21 OR #22 70,221
#22  (intake):ti,ab,kw 38,212
#21  MeSH descriptor: [Eating] explode all trees 3,268
#20  MeSH descriptor: [Body Fat Distribution] explode all trees 772
#19  MeSH descriptor: [Weight Gain] explode all trees 2,221
#18 MeSH descriptor: [Body Weight Changes] explode all trees 7,373
#17  MeSH descriptor: [Obesity] explode all trees 11,495
#16  (BMI):ti,ab,kw 22,474
#15 MeSH descriptor: [Body Mass Index] explode all trees 9,203
#14  #6 AND #9 AND #13 15
#13  #10 AND #11 AND #12 39,060
#12  MeSH descriptor: [Meals] explode all trees 977
#11  MeSH descriptor: [Diet] explode all trees 16,407
#10  MeSH descriptor: [Food] explode all trees 29,753
#9  #7 OR#8 2,417
#8  (TV):ti,abkw 1,047
#7  MeSH descriptor: [Television] explode all trees 1,483
#6  #4 OR#5 1,959
#5  advert*® 1,959
#4  MeSH descriptor: [Advertising as Topic] explode all trees 247
#3  #1 OR #2 98,232
#2  MeSH descriptor: [Adolescent] explode all trees 97,405
#1  MeSH descriptor: [Child] explode all trees 1,403
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9. g2udaya CRD Database (DARE, NHSEED, HTA) (5 &snasl 2561)

No. Search terms Results
25  #3 AND #8 AND #17 AND #23 2
24 #3 AND #7 AND #23 24
23 #18 OR #19 OR #20 OR #21 OR #22 17,657
22 (MeSH DESCRIPTOR Cost Allocation EXPLODE ALL TREES) 14
21 (MeSH DESCRIPTOR Cost Savings EXPLODE ALL TREES) 724
20 (MeSH DESCRIPTOR Costs and Cost Analysis EXPLODE ALL TREES) 17,164
19  (MeSH DESCRIPTOR Cost-Benefit Analysis EXPLODE ALL TREES) 13,213
18 (MeSH DESCRIPTOR Economics EXPLODE ALL TREES) 17,657
17 #9 OR#10 OR #11 OR #12 OR #13 OR #14 OR #15 OR #16 2,401
16 (intake) 946
15  (MeSH DESCRIPTOR Eating EXPLODE ALL TREES) 55
14 (MeSH DESCRIPTOR Body Fat Distribution EXPLODE ALL TREES) 23
13 (MeSH DESCRIPTOR Weight Gain EXPLODE ALL TREES) 155
12 (MeSH DESCRIPTOR Body Weight Changes EXPLODE ALL TREES) 610
11 (MeSH DESCRIPTOR Obesity EXPLODE ALL TREES) 1,025
10 (BMI) aaq
9  (MeSH DESCRIPTOR Body Mass Index EXPLODE ALL TREES) 363
8  #4 AND #7 7
7  #50R#6 144
6  (advert¥) 144
5 (MeSH DESCRIPTOR Advertising as Topic EXPLODE ALL TREES) 16
4 (MeSH DESCRIPTOR Television EXPLODE ALL TREES) 35
3 #1OR#2 7,191
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2 (MeSH DESCRIPTOR adolescent EXPLODE ALL TREES) 4,594

1 (MeSH DESCRIPTOR child EXPLODE ALL TREES) 4,935

10. grudayandadayauazauiszuuguaIn aa1tudTesruuas1saigy (HSRI Knowledge

Bank) (5 @4#1Ay 2561)

Search terms Results

1 ufin (@10 F91399) AND 299115 (310 F1599) AND laiwan (310 Ja15049) 1
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11. gudayagudaviinsdnedensarsing (Thai-Journal Citation Index: TCI) (5 &amAu

Y

2561)

Search terms

I o

1 1Hn @0 unAnge,Md1fty) AND 81913 (310 Undnge,manfty) AND laiwan 8

o

(1N UNARYD,ANE1AEY)

o

12. grudayalasenisnauinsadiessuuvissayalulsemdlng (Thailand Library Integrated

System: ThaillS) (5 &1y 2561)

Search terms

1 hin @nsdaya unAnge) AND 2915 (Annwadoya undnga) AND lawas 16

(A1nndeya undnga)
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